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SEAINABCEE MRS BN AERE, MAFEWERNLHE, Bai#BeautyTok, 1RRFERE

— NEF 3RS TE=RIEE
There's no need to try before you buy when our creators have done all the work for you. Thanks to

#BeautyTok, your perfect shade is only a click away.
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CLINIQUE BLACK HONEY LIPSTICK

{621 Black Honey Lipstick /R38. {1, [CIFEARIHE, ESREEANEHY
E, MTIKToKIEXF = mBE /R ANSEE KRR 1IN m.

TikTokFHF Shannon Johnson (@shanniedarko ) &f1 7 —> O£ B#Z0m, &b,
INBSNFE—UERER T —E RENRNEBELMANES., RIR, X
I8ptH, BAREE1971 EFELRK L, BSETKTok iEAFP X IO NESS
E8RBIARIEIE, 1E#blackhoney F #cliniqueblackhoney BN 5 & #31H
2.42 {2k, BEEILRABEIRE TikTok L= J:'@ I EAN LT AN ESE S E
#BeautyTok, TikTok LRNEREILXF T migiHE, 2X=. Ulta E2FEEMIHLE
iz mEAME I —=, FTIB{RAVAR & X% a1, %B_JL/{Eﬁt—_FlX%EIIEHHxEFG
ERRENEE,

Cool, classy, and sweeter than a honeycomb, Clinigue's Black Honey Lipstick was a longtime classic, but our community turned
the heat up and made it this summer's hottest accessory.

TikToker Shannon Johnson (@shanniedarko_) posted a TikTok trying on the lipstick wormn by a famous actress in one of her favorite
movies—which just happened to be Clinigue's Aimost Lipstick in Black Honey. Soon, the shade became the summer's must-try —
ipstick. Despite being initially released in 1971, demand for the lipstick on TikTok reached a fever pitch in August 2021 with over $ .

242 milion views on the hashtags #blackhoney and #clinigueblackhoney. Clinique responded to #BeautyTok within days by 20’ Clln’que cong
reposting user content on TikTok. That TikTok notoriety quickly translated to sales, with the shade selling out across Sephora, Ulta,

and even the Clinique website. Try the one shade that's proven to be the perfect complement no matter your skin tone or style.

No shade, but this gift seems like a no-brainer.



https://www.clinique.com/product/1605/4772/makeup/lipsticks/almost-lipstick-in-black-honey-or-pink-honey?gclid=CjwKCAjw2P-KBhByEiwADBYWCor54anMPfjwUsTv3cX0L-RIhLK--Bpaq-BtqCcEvhZ21l5_F_HTtRoCXqgQAvD_BwE&gclsrc=aw.ds&size=.06_oz.

@shanniedarko_ & 751t F {5 22 4 QIE’J?‘)”wﬁ, BENFRE—ELCRATED—BEEMNEBEMAN, 2EiEHHoblackhoney
#ll #cliniqueblackhoney 9“752@%9& ZEWIEERT #stitch* (59T E#stitchINBENR) BIMSA, FIAERAILMMHEZIET
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02. KVD¥FERMEKFE

KVD BEAUTY GOOD APPLE FOUNDATION BALM

KVDIFER#EFE (Good Apple Foundation Balm) H40f& S,

TikToktE I 1%M Carla Del Rey (@carladelreyy) 7E3 B ¥ 0 ZH— _ER{ERAM
5, WX m MR ERTR., XXMimtiks| T TikTok EZERZENEE
Mikayla Nogueira 1 GlamzillaB9xi¥. ~Zfm, KVD Beauty {7 —/RSH/&D,
Good Apple 1EZIX1E 7 #81d 2900 KRS E, HFH1ZT mEJ40M 8= EEKVD
Beauty. Ulta #1223 =Wif 8 —=,

KVD's Good Apple Foundation Balm has #BeautyTok in a tizzy over its full coverage in 40 shades—and you'll be 40 shades of
envious if you don't get your hands on it STAT.

Freelance makeup artist and TikTok creator Carla Del Rey (@carladelreyy) posted a makeup review in early March applying KVD
Vegan Beauty's Good Apple Skin-Perfecting Foundation Balm to her face. The video ended with Carla thrilled at the foundation's
full coverage and light touch and attracted the attention of prominent beauty creators on TikTok like Mikayla Nogueira and
Glamzilla. From there, KVD Beauty was off to the races, with the Good Apple hashtag gamering over 29 million views and many of
the product's 40 shades selling out on the KVD Beauty, Ulta, and Sephora websites. A full-coverage, long-lasting foundation®?
Sign us up.

p ;
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$38, kvdveganbeauty.com


https://www.kvdveganbeauty.com/face/foundation/good-apple-skin-perfecting-foundation-balm/20050.html
https://www.tiktok.com/@carladelreyy
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PETER THOMAS ROTH INSTANT FIRMX® EYE TEMPORARY EYE TIGHTENER

Peter Thomas Roth B3 Instant FIRMx® Eye Temporary Eye Tightener & 2021 &
Y DIY ZRRIFEERE.

—1\I 54 Z 1Y TikTok ¥7=F Trinidad Sandoval (@trinidad1967) &% 7T —X 5, E

T~ I Peter Thomas Roth Instant FIRMx® Eye Temporary Eye Tightener f£35% —
DHANIRRTERIRENEFEBMR . WTTASNAK T, 24 /NAXFENFEE
ZPNEIMIE F—EMmMT. FENTTikToksh, %152 Kk (Peter Thomas Roth)
EAE—RNNRNEEEEITUEE ST ANEE=., BRI EZEEIE
i, XE—MAKELR#BIRZHIERTE.

No eye bags, who dis? Peter Thomas Roth's Instant FIRMx® Eye Temporary Eye Tightener is THE DIY skin-tightening treatment for
2021 and your new skincare savior.
A 54-year-old TikTok novice Trinidad Sandoval (@trinidad1967) posted a video showcasing the dramatic smoothing effects that

Peter Thomas Roth Instant FIRMx® Eye Temporary Eye Tightener had on her eye bags in just three minutes. Her TikTok took off, $38, peterthamasr Oth, com
and within 24 hours, the eye cream sold out online across multiple beauty websites. Thanks to her TikTok, Peter Thomas Roth

estimated estimates that the amount of product sold in less than one week was equivalent to what would typically sell in six

months. The proof is in the product inventory in the online retaller waitlists: this is one eye cream people can't get enough of.



https://www.peterthomasroth.com/instant-firmx-eye-temporary-eye-tightener-2201357.html
https://www.tiktok.com/@trinidad1967
http://peterthomasroth.com

TikTok@trinidad1976
8 H26= & 71 [ Peter Thomas Roth
Instant FIRMx® Eye Temporary

Eye Tighteneri™= {E FAIRAIR

8H27=
@peterthomasrothofficial
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REVLON VOLCANIC ROLLER

= BIRRILE
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Lexington (@looksbylexington) =& B\ F| AN —UB R IRINERIT, st
T —{EREZEERXKUARERMSN, FicSOx: “URIREHIERRR, RE

E. 7 ("If you have oily skin, you NEED this.”) 1zflsnWE=81d 8405, =i
#AE150 A, ?Sk TleTok IFPEVIAE, XFFTmUFEEIFRRREIE R, —H
HEANK, , BR—HERIRMMEIL T,

Care about skincare”? Revion's Volcanic Roller is a viral sensation and tuming oil-impaired customers into diehard devotees.
Lexington (@looksbylexington), a licensed cosmetologist from Arizona, posted a TikTok of her using Revion's Volcanic Roller with
the caption, "If you have oily skin, you NEED this." Over 8.4 million views and 1.5 million likes later, and our community took her
advice. This product seems to have been sent from the skincare gods and is in constant demand, selling out almost as soon as it
comes back in stock. Face it: Getting oil off your face with a volcanic rock is badass —which is why it's been on the lips of
#BeautyTok's best and biggest creators.

/
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$10, amazon.com


https://www.revlon.com/skin-care-tools/other-facial-tools/revlon-oil-absorbing-volcanic-roller
https://www.tiktok.com/@looksbylexington
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05.e.l.f. CAMO CC35

E.L.F. CAMO CC CREAM

#Beauty TokE¥{AERE=Me.l.f. Camo CCENS MM LE .,

KB E T MNEYS

Camo CC FEH9tIam,
EU I TS IRAV R SR IR {E
A mAF AR R M I L KRR D h 18

%—t —(ENSim™ o

=KOL Mia Anjelica (@mianjelica) & %1 1 ttt{sF
FIREHRE 32.7 A B

T . #elfcamocccream BYTI
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14 273 e.l.f.
80 H/XME, VAR IERHE ™ an
ikTOKIZ B 1D 250 5 /A ME . X

. BJBATE, 1XER CC Cream 2M1&

The #BeautyTok community is absolutely obsessed with the results they get when using e.l.f.'s low-cost Camo CC Cream—and

after dabbing some on, you wil

Mia Anjelica (@mianjelica), a beauty influencer from Texas, posted a TikTok of her applying e.l.f.'s $14 Camo CC Cream. Her video

| toO.

nas now gamered over 327k likes and 1.8 million views, and viewers were mesmerized by the products instant flawless skin

effect. The Tiklok community gave the #elfcamocccream hashtag over 2.5 million views and turmed out in droves to purchase the

oroduct following the high praise and product's low price point. After discovering that this CC Cream is the perfect replacement
for a high-end product that costs triple the price, the fans haven't stopped coming since. This holiday season, wearing e.l.f. is

sure to make you feel like a V.l

P,

elf

CAMO

CC CREAM

$14, amazon.com


https://www.elfcosmetics.com/camo-cc-cream/300176.html
https://www.tiktok.com/@mianjelica
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L'OREAL INFALLIBLE FOUNDATION

L'Oréal i AEHMERIEAETmERE =18, BEEFAG{RIEMHEEFIDER.

TikTokB9ZEARZEBI/EE Rocio Soria (@rocio.roses) &1 7 —Z{FRAXN LSRN, X

b B 22 KR Sic 3 Infallible 24 Hour Fresh Wear Foundation F1— S'Zj(}%?ifiuuﬂ’u:ﬂ 3
R, BRMTmoARRELNESIMIE, SR ERRCEENT mAE EI’Jj(

M REEAZHN, XNz ZIRE 850 HHNE=, JJZ|31|:|, ESEIlEs
BEJI L RZTEBLZREE, AR Ulta Beauty JLFFrE 16 F %?E@Eé&‘
EFUEHEEE.

Why settle for a deal when you can have a steal”? L'Oreéal's Infallible Foundation gives you triple the results for a fraction of the price
of luxe competitors.

Beauty Tok creator Rocio Soria (@rocio.roses) posted a TikTok comparing L'Oréal Paris Infallible 24 Hour Fresh Wear Foundation
with a luxe competitor by applying both to different sides of her face. In the video, which has now racked up over 8.5 million
views, L'Oréal's product looked just as good, if not better than the industry favorite that is nearly triple the price. The foundation
nas since sold out MULTIPLE times in several retailers, with Walmart and Ulta Beauty selling out of online stock in almost all of its
16 shades, and in-store availability also few and far between. Take it from #BeautyTok: The easiest way to look unclockable and
feel incredible is to wear Infallible Fresh VVear.

$10 (Originally $12)
amazon.com


https://www.ulta.com/p/infallible-fresh-wear-24hr-foundation-pimprod2002481
https://www.tiktok.com/@rocio.roses

SJUiE E @rocio.roses &1 1 — 2 {ERA X LR HE Infallible 24 Hour
Fresh Wear Foundation F1—3% KR& ™ qaBy L BERXR ARSI,
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TERRENMMNECKENTE., XEERENINEFZREXENER)m.
There's no place like home. These are the useful items transforming our community's homes into
havens.




07. west elm Tencel[K

WEST ELM TENCEL SHEETS

—{IFTEI T West EIm 8 Silky Tencel Sheet Set, fEUtAR_E#f T RERENIK,

XTI FERA T IHEE N X miNgSEEK, Vi, ~—
. o AP N it
KEEEFEERMNISE SR E"EE SR Vanesa Amaro (@vanesamaro91) B— i = B

i dar Al

FZauthT28 7 West EIm BIRZRE, EINREMLE Lt RIZ—R, T2
AL T—EHBHCHI West EIm Tencel JRE, FIH T —2TikTokflsN= E2 XK E,
HIR1FHET 450 BXWE., 2B, XHRKREEZETCEANEE—=, HE West
Em BIXRE ——1X)/XE 9 MEEeE, 1LIRA AR EIE S /R A R ARIERLYIRY
2B FANTERE, BAMRSEFHFHEIZFLE?

A housekeeper who discovered West EIm's Silky Tencel Sheet Set put the softness challenge to bed and fluffed up consumer
demand for these bedroom buys in the process.

“Queen of Cleaning” and housekeeper from Texas, Vanesa Amaro (@vanesamaro91), was introduced to West EIm’s Tencel sheets
oy one of her clients. She was so blown away by how soft and silky they were that she went and bought her own set of West EIm
Tencel sheets. She then took to TikTok to sing West Elm's praises! Over 4.5 million views later, the TikTok community caused the
sheets to sell out nationwide until VWest EIm re-released them—this time in 9 new colors, making it easy to find the perfect set for
you and someone on your list. So which color will you choose to gift”

$150, westelm.com


https://www.westelm.com/shop/bedding/sheet-sets/?Kenshoo=_k_CjwKCAjw2P-KBhByEiwADBYWCnHbDqCA92iDbxKEKzXTxU2AYlpTvE9tQqXlLqeAPk1feJq6R6-7RxoCpJoQAvD_BwE_k_&cm_ven=BrandSearch&cm_cat=Google&cm_pla=Brand_Search_Generic_Exact&cm_ite=west%20elm%20tencel%20sheets&gclid=CjwKCAjw2P-KBhByEiwADBYWCnHbDqCA92iDbxKEKzXTxU2AYlpTvE9tQqXlLqeAPk1feJq6R6-7RxoCpJoQAvD_BwE
https://www.tiktok.com/@vanesamaro91
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BlendJet 2 SR E—FMES TR, 1IN SHEERMATKTOKFES, X
LEBAIA ™ mEYT, bR E ANEFRREHE.

Morgan Marie (@themorganmarie) & f—>z i30S {1 BlendJet 2 {E#E VIR
VIEVPT B 4FALRT, wth R E7E TikTok ERH7ERR = HA B SEANSE R 7 #8 32 FHHY
B EFIZERIRZAZ—., BlendJetdERE 7T XU BAFINNEEHER S, FHE
TikTok:{E&e EAR TIRENEHAER, =RRE 7 FENELER., T5TikTokEIfFE
S & [ &L, BlendJet 272t 18Y/™ m Il E_L3X1S 1 2800 F/RERH 40.7
ARRE.

08. BLENDJET{&

BLENDJET PORTABLE BLENDER

The Blenddet 2 doesn't just blend a perfect beverage —their ads blended in perfectly on our platform leading to boffo sales and
thousands of super satisfied customers.

When Morgan Marie (@themorganmarie) posted a video hyping up all the BlendJet 2 Portable Blender benefits, she was just one
of many taking to TikTok to celebrate impulsive purchases made during quarantine that turned out to be a practical and invaluable
time saver. BlendJet quickly caught on to the purchasing power of TikTokers and enlisted help creating a marketing campaign
native to our platform. The gamble ended up paying off big time. After partnering with our creators to develop TikToks advertising
the BlendJet 2 that spoke to our audience, the product received 28 million impressions and 407k clicks to thelr product page.
These numbers are sure to only increase in time as more people become aware of Blenddet 2's amazing ability to create smooth
and satisfying beverages. Hop on the bandwagon now before you get left behind.

$49.95 blendjet.com



https://blendjet.com/products/blendjet-2?variant=32478639390786
http://blendjet.com
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THEY BOTH DIE AT THE END (BOOK)

Hml

TikTok WEIBEZEFEIEERE F—AHEPHEELMRI ——-Z5T7M41(], FE
Adam Silvera FVAEFNE W A e 5 T EHIEFTE,
XF 8 A, ERIY-F/R4H (Adam Silvera) X |11EE’J/J\1FE (e IEB%E T ) B9%H
=IRE TETFAR, AELETHEDHTENSEES, REXABEMNERNERAR
"_IEI’\J 2l 7E TikTok 7 #22l #BookTok [T, @Z'Ef)u CHPRIERI R
23R1F 74800 HyxNeE, XMW PE2021 F EFFRHEELIUIGK T
18.5%0 #BookToki X &+ IEFEMEC MBI X2, BIFEZE Abby
(@abbysbooks)tB 2 HARA— G, W &% B 2 iFeHEFTER, mit &y
(A IEBSE 7 ) X2 ALsnNZRE 7530 A E=T130h R %,

\

TikTok's book lovers are deciding the next bestsellers and reshaping the publishing industry—and thanks to them, author Adam
Silvera's life and career will never be the same.

Last August, author Adam Silvera saw his novel They Both Die at the End reach sales numbering in the thousands and shoot to
the top of bestseller lists —despite being an initial release four years ago. It wasn't until he learmned of #BookTok on TikTok that he
discovered his book's hashtag had racked up 48 million views, which translated to an 18.5% sales increase for the first half of
20271, #BookTok is a community of TikTokers that includes creators like Abby (@abbysbooks), who post videos of themselves
reviewing and recommending books. And this group Is taking the publishing industry by storm: The #BookIok hashtag has lbeen
viewed over 12.6 billion times, has helped new authors launch their careers, and propelled books like Adam's to newfound

relevance years after the initial publication. Check it out for yourself and see what's caused thousands of bibliophiles to laugh, cry,

and feel all of the feels with just the turmn of a page.

The New Tork Timer Beatsaller by

ADAM SILVERA
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)
B

!

"THEY BOTH DIE
AT THE END

$9.99, barnesandnoble.com


https://www.barnesandnoble.com/w/they-both-die-at-the-end-adam-silvera/1125317666
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cIech

Yourself

AKHMAEXE, MBENEGEIBoIXIRIERE, XE4KNTR1#TechTok AEJEE R A,
The future is here. From self-cleaning to automated flavor-selection, these hydration gadgets made
#TechTok's life easier.




10. LARQ&E gEB ALK

LARQ WATER BOTTLE

LARQIE St R B RIMERAFHNE T Hia LE—1BFEKE, UEFEEERA
EREZF,
Zachary Charles (@thejunglebadger) E8E¥ 2l 9 AFNBY™m, XiLBAEEY
200 #722, fRFA—ZEELARQ Bottle FIEINE AR BB EHINEIRES
700 JI/RMAEM 130815, NEOMMBRES, LARQ NIEREHRERET
900X, fflIMKiE—EFEEEEANNIK,

LARQ

LARQ is doing UV tech right by creating the first self-cleaning water bottle on the market, eliminating bacteria and its competition
with equal intensity.

Zachary Charles (@thejunglebadger) is beloved by his more than 2 million followers for his ability to find little-known products that
can make day-to-day life less challenging. When he posted a video hyping up the LARQ Bottle's self-cleaning UV-light technology,
it made an impact—to the tune of 7 million views and 1.3 million likes. With just word-of-mouth and organic reach, LARQ's
nashtag has been used over 9 million times, and their water bottles have been flying off shelves all year. TikTokers all over are
learning firsthand that the key to bacteria-free water starts with one simple command: Let there be LARQ!

$79, livelarq.com



https://www.livelarq.com/shop/larq-bottle-purevis?sku=BDDG050A&gclid=CjwKCAjw2P-KBhByEiwADBYWCvee4cv8bJXsGK0lVDV0IWZUnUFKSh54EgWTEr-aEr4PH8M19qIouhoCiNsQAvD_BwE
http://livelarq.com
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11. Cirkul7K#E

CIRKUL

=1 72K 8 Cirkul 7k#EAY 40 ZMERILOAFENOKTFN—FE, 1RRIBESHKN
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TikTokR] LU HE S BFRFREIERE, TEEIEIEBRKXFNFENESZH—
AKNSEREN, E—1TIUESE 6705 X WMEF 1605 12N, Alyssa
Casatelli (@alyssacasatelli) £=11, 1 Cirkul 7KiEFHEZIE W EETEEIRENT
RENRER, 8z, XRE—1TFHIE, #CirkulEd@inZa9MsnIiEsIME X
HEBE1012/R! EEEMEBE/KET N 40 2 REEERIYIRITEES), |
M8 EMrIR Cirkul KR EZ N T EAN A XBIRAKAEN,. — 1Ko FTEENAZ
—MNRFEBA, FiAXE—ASILRHEERNILYD.

Do you believe in magic? After trying one of the 40+ delicious and guilt-free flavors from the Cirkul Water Bottle, you might
oecome a believer.,

TikTok can make anything go viral, especially when it transforms a mundane task like drinking water into the highlight of your day.
In a video that now has 6.7 million views and 1.6 million likes, Alyssa Casatelli (@alyssacasatelli) took to TikTok to cry sorcery after
trying the Cirkul Water Bottle and seeing how it can change a beverage's flavor with the turm of a dial. That was only the start -
#Cirkul videos now have over 1 billion views! With its unique ability to transition from regular water to any one of more than 40
delicious and calorie-free flavors, it's safe to say the Cirkul Water Bottle has transformed the way our community is drinking water.

A hydrated person is a happy person, so this is one gift where you can't go wrong. $ 1 2- 1 8 drin k Cirk u’ com
’ | |



https://drinkcirkul.com/pages/DStarterBundleLanding
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12. Ember®g

EMBER MUG

) -

Rise and shine: The Ember Mug is here to revolutionize your early cup of coffee so that you can start your morning off right.

If you're a coffee lover and have experienced a morning where your cup of Joe goes cold before you can finish it, welcome to the
club. TikToker Valerie H (@valerie_hhouse) made a video sharing with her followers the perfect solution for this exact problem: the
Ember Mug. Her video praising the self-heating cup garmered over 439.2k views and 61.4 likes, and she's not alone in her love
for this product. The Ember Mug discovery page now has nearly 60 million views—all organic videos of members from our
community sharing how this technology ensures that their coffee stays at its desired temperature all moming long. This holiday
season, whether you're staying inside with coffee, hot chocolate, or a Hot Toddy, buy the mug that brings the heat and keeps it at
just the right temperature for as long as you need.

$129.95, ember.com



https://ember.com/products/ember-mug-2-metallic-collection?variant=39718754222265

.h — . -

© Is the drink table plugged in?
(Electrical cord in picture)

TikTokFH F @valerie_hhouse
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We hope you aren't scrolling this section on an empty stomach. Feast your eyes on the bites TikTok
helped sell out of stores nationwide.
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MCDONALD'S CRISPY CHICKEN SANDWICH

HEWS, BB 5K, #FoodTok 1L

PN ER I E M ATZIRAIA—FK,

TAEFLEMAIER S5 R MATRIAEEG

X ERER =HERNERTES —ﬁulk%Iﬁ_T#FoodTokEl’ME?;i")JEI’J?éEE ENEIK

RANREENELZ—, EREIFHSEE
I A FIREISRIER), —Z2 R,
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Sarah Sandlin (@sarahmargaretsandlin) FHF A 7 = 'tﬁéj?ﬂfé&i('%l*ﬂﬁﬁ’q
s, FiaY T BEENEN ., XENERINEINEY 71560 HXME, FAHXT

HFAELRF, BIINEXUFEZL
REHR. EXTRE, EBRN&ET
IE.
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ZBHTE, IHUE—EXTIXE

True love is hard to find, but #FoodTok let everyone know they found The One when McDonald's released their new Crispy

Chicken Sandwich.

The quest for the perfect chicken sandwich captured #FoodTok's attention years ago and is still going strong. As one of the
biggest fast-food chains globally, McDonald's inevitably created waves when they announced the arrival of their very own Crispy
Chicken Sandwich this year. Upon release, taste testing TikToks spread like wildfire across our platform, with users like Sarah
Sandlin (@sarahmargaretsandlin) posting videos trying McDonald's Crispy Chicken Sandwich and giving it glowing reviews. With
the sandwich's Discover page now at over 15.6 million views and counting, it seems our community has officially given
McDonald's their seal of approval, to the tune of thousands of satisfied customers. This holiday season, take your faves under the

Golden Arches and give them a sandwich worth savoring.



https://www.mcdonalds.com/us/en-us/product/crispy-chicken-sandwich.html

g El@sarahmargaretsandlinlizZ S5 ERISRANENMSE, AHMEEZESFTESFNEERKOL, BGIRZSEZIHGHAMINIHESE
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14. BB IKEM

DUNKIN' HOLIDAY LINE UP

MBI L8 (The Charli Cold Foam) RERE#E T (Apple Cranberry
Dunkin' Refresher) , PBEETIKTokIES E2FETk— —IIEFNBHEZERSE
=1k TikTokFE P HE UEE.‘%E—JE_E’Jﬁr
TikTokBlfEZ& Charli D'Amelio (@charlidamelio) & TikTok &= XFTHNEEZ

, SWS—TmEEEN, BIRE 'KERE] . W5 Dunkin' S/EHEDL T —
ﬂnaﬁﬁ X%} The Charli Cold Foam, &R< AIxE. #CharliDunkinRemix 1&RINRZE
INTER% ﬁ_ﬂ235 1Z,E’\J/3(J5’C,§, WEVENE A2 iR aizaE s, BEES
Charli B3 Dunkin' MINIEfn 7 BIHVRERES, SFEKEE
IE?Ejij:—'}‘_,Efgi (Toasted White Chocolate Slgnature Lattle) F{Ex BB & FMNHEE
(Holiday Blend Hot Coffe) &F3ElXxTRdn. Dunkin' B METikTok¥} 5 LA

X, 5—FFmalE TikTok LT,

From The Charli Cold Foam to the Apple Cranberry Dunkin® Refresher, our platform has been running on Dunkin' all year—and
their delicious holiday menu is sure to send Tiklokers sprinting to the nearest store.

N

Creator Charli D'’Amelio (@charlidamelio) is one of the most followed stars on TikTok, so when she partners with a brand, big

things happen. She worked with Dunkin' to release a new drink, The Charli Cold Foam and the results were electric. The $3 59 fOr a Small
#CharliDunkinRemix hashtag now has over 235 million views, and her millions of followers have flocked to the chain to get a little .

taste of Charli. With the holidays around the corner, Dunkin' just announced their holiday line-up, featuring delicious drinks like the $3 89 fOr a medlum
Toasted White Chocolate Signature Latte and Holiday Blend Hot Coffee. Given that Dunkin' has been trending on TikTok with

every new product drop since their start on our platform, we recommend buying these drinks ASAP before they get sold, sipped, $4 09 fOr a Iar ge

and savored straight out of stock.


https://www.dunkindonuts.com/en/mobile-app?ko_click_id=ko_593z25rgad22tnu3g

A RGRARLZT N/
Charli D’Amelio#

5

Dunkin’ & 1E# L —FR IR

#} The Charli Cold
Foam, 1F
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e —
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: 35405
2. 4708

charlidamelio
charli d'amelio - 2020-9-4

got my own song and it just hits different. show me how you "dothe

charll™ while you drink ‘the charli’ using #charlirunsondunkin
@dunkin #ad

) The Charli - Dunkin'

« MIEB=: 58107
. REEN: 9607

@ e
Y charli d’amelio - 2020-9-11 w4

#duet with P dunkin 1..2..3 with the caramel @patreeky
#charlirunsondunkin #ad [@lelab:N1lle Elaa = e XD M =WaE Ibiik=x =

J3 The Charli - Dunkin'




15. BERBANE

KFC'S CHICKEN SANDWICH

#FoodTok E& MBI RM w2 T BEEN 10— —1I1ZmEAEEFFRLE
Tl
£ TikTokFHFJen.Eats (@jen.heifer) il 7 —1aABEEN{TH/REHRYS (Nashville

Hot Chicken) FEZRINZIET

=, ASMR B 22B#EK 1, BB TMINNE /RER
t81d 11205/, FKALE2E, UZFRIREFE OIS ERER MM {12
MERE, Jen WP ERIR T — 1T EXLER: BEEMLLE TikTok EiEHES
2. Fb, HEEEEMTKTok SIfEE Lili Hayes (@lilihayes) —f2if H S AME
HFTYSRNER, BEENIRARITHSE: AV TikTok RFIM SN E XEE
& 71300 /)R, #TrytheKFCSandwich FiE@inz M EIRESIX 2.426 12X,
BEENEIEMNN TIKTokMRZ HRIAKIE M, HFHHE 7 1iZmElNFfmicx.

e

Kentucky Fried Chicken

#FoodTok has taken their chicken fandom right to KFC's doors—giving the brand a (chicken) leg up on the competition.,
ASMR fans went wild after TikToker Jen.Eats (@jen.heifer) did a mukbang (aka eating show) featuring KFC's Nashville Hot Chicken

that has garnered over 11.2 million views. Soon, the demand was so high it was hard to find their Nashville Hot sauce anywhere. $ =

Jen's video was just a sign of a bigger truth: KFC fandom is widespread on TikTok. So when KFC launched their exciting new 3' 995 San dWl Ch on I.V
chicken sandwich with the help of TikTok creator Lili Hayes (@lilihayes), KFC mania reached new heights: Her series of TIkToks $7 99 b

racked upwards of 13 million views, and hashtags like #TrytheKFCSandwich generated up to 242.6 million views. The KFC . y comoo

Sandwich quickly became a hotly coveted item for the TikTok audience and broke launch records for the brand. Spice up your life
this winter and see what has the #FoodTok community sizzling with anticipation—we promise that satisfaction is only a bite away.


https://www.kfc.com/menu/sandwiches/kfc-sandwich

51EE (@kentuckyfriedchicken) 1EF
TikTokfIIfEZ Lili Hayes (@lilihayes) —
FCIE I — FFTHIXS RN EE

Lili Hayes NIt R S1E &R T 7524150,

BHXEE:

3A5%5: Get ready. @lilihayes is launching the

new KFC Sandwich. (Cuz we paid her to!)
#TryTheKFCSandwich #ad

3H12=: Are you a Cole-Un-Nell @lilihayes

#satisfiedcustomer ? @dillonfrancis is in. You
gotta #trythekfcsandwich #ad
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Self-Care

BRZIFIRIERE, BRB—LLERE 7 ABRLKE TikTok INF], HE#SkinTok#J™ miE.
There are many skincare options. But only some have have earned the coveted TikTok seal of approval.
Behold the creams of the crop #SkinTok swears by.




EOS SHAVE CREAM

16. EOSEl7hH

“BFiE" = B, 7B eos Shea Better Shave CreamByZE.,

TEBI{EE Carly Joy (@killljoyy) I{E T — 55

Nfm, FAMANIERGR, =7

T eos

Shea Better Shave CreamHJBES], “fRfR f#*%ing cooch”, Z/Aa]diRIE LT

TikTok X5 X%, Eos & Carlyjjnuﬂé'ijtﬁ
tEﬁBEEH&%Uxﬁ . MIBET#E, eosATHEIA.

AT mBEX MR RZIEFERIHIINE 2 —.

Hafmf—I=

yH 5 oKL B

An expletive-filled endorsement put eos Shea Better Shave Cream on the map.
After creator Carly Joy (@killljoyy) made a TikTok exalting eos Shea Better Shave Cream's ability to, in her words, "bless your
f#*%IiNng cooch," the company quickly hopped onboard the TikTok train. Eos signed Carly as a brand ambassador and released a
imited edition shave cream inspired by her NSFW video. Ever since, eos's impact on the competition has been immense, with big
sales and intense consumer demand making it one of the most sought after shaving creams this holiday season. This is one
situation where curses have never been a bigger compliment. Try some eos shave cream for yourself and we'll guarantee you'll be

feeling the #coochblessings.

ithB NSFW fL55 3

/\ﬁ -
|:|R|:||:|

:'jTE’]}_\ZLEl

$3 (Originally $6), amazon.com


https://evolutionofsmooth.com/collections/shave-cream-1

TikTok KOL @killljoyy ER#tr7 2215 B3 $l 20 E “fitafR Y f#*%ing cooch” (bless your f#*%ing cooch" ) , EIANESIRIIKXIECE, tBA
KBTHNIR, ZVIRSERERT, RS cos BRATXTOS, FHitd TRERRT,

o' TikTok

weos
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17. CeRavelf8ikKSEFL

CERAVE FOAMING FACIAL CLEANSER

TikTok #PRAEKOLIET 5 KEIARIEAE R[] 28922 5L Bl CeraVe 1PBAERIR A
AR

x, MYBBAMVEGRIK, EERAL. IE, 1&1|]E’J/5'E=§)3%%§%§

:H}LTFIEFEDDO

CeraVe 23 BEKOL Hyram Yarbro (@skincarebyhyram) BI&ZE, MftasA—

iﬁﬁ‘ lzﬁ/l:\,ﬂ’\]?)wﬁﬁ, 121:?:#25’]%%15“5&1 Ho 1E'<|9% CeraVe ﬁl\d&*,ufa’
mlE#SKinTok FEXBUEFH K, M CeraVe HIE

5 K EXPRIAmBYIRETEFe M0, &% 7 —3X CeraVe B8RS EIFLAY

1. MEiRABEFEEICeraVe ™ mERPTEMRIZA[ETHERUERIIRIR,

CeraVe BYEarned Mediaf}{&

O

g EEIB 1K 128%,

A

SABITT

A EET mERET m, #HEE

s

A TikTok Skinfluencer blew minds and cleansed skin by promoting CeraVe's affordable skincare solutions developed with
dermatologists. Now, their face wash is a whole generation's pore-fect product.
CeraVe has long been a favorite of Skinfluencer Hyram Yarbro (@skincarebyhyram). \WWhen he posted an honest review of CeraVe's
Foaming Facial Cleanser, the brand saw an immediate spike in traffic. Soon, the #SkinTok community made advocating for
CeraVe's affordable but effective products their mission. Everything from CeraVe's basic cleansers to moisturizers flew off the
shelves. Nowadays, you'll still see CeraVe products selling quickly at your local drug store, but there's a reason for that: CeraVe's
eamed media value is up 128% year-over-year. Don't call it a comeback, but nowadays, CeraVe's products have everyone

coming back for more.

Cera

OO &S JEASOL00 ™

Foaming

Facial
Cl ans Lr

* KNeerm -

Size 8.0 0z, $13.99

Size 12.0 0z, $14.99

Size 16.0 0z, $16.99
ulta.com


https://www.cerave.com/skincare/cleansers/foaming-facial-cleanser
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18. The Ordinary 30% R E5+2% /K178 IR X5 1E

THE ORDINARY AHA 30% +BHA 2% PEELING SOLUTION

#SkinTokBY A #l1E, XMMEBRIN A EESRFRNESLBRNAIE LA,

TikTokFHF Kaelyn White (@kaelynwhitee) &7 T % B The Ordinary 30% Rz
+2% 7K 1B REQ IRAR AR TR CUE WA ARAUN SN, FIR1E 460 /XM EHM 63.95 1
B, ZmhBENIRSEEREREEMEAREL T 52 OOO#EWEQWQHH%@O SR, X
it 22 =M E B8 1,000 ZFEMEIT16 H R,

\;

) -

The response from #SkinTok is unanimous: This peeling solution is a surefire way to transform your pores from troubled to terrific.
TikToker Kaelyn White (@kaelynwhitee) posted a video showing the effects The Ordinary's AHA 30% + BHA 2% Peeling Solution
had on her skin. Now 4.6 million views and 639,000 likes later, the company reported 52,000 units of the exfoliator sold in just
two weeks. Today, the product has over 1,000 near-perfect reviews and more than 160,000 hearts on Sephora's website. Take
your skin from ordinary to extraordinary with this game-changing peeling solution

$7.2, deciem.com


https://deciem.com/en-us/theordinary/mas-rdn-aha-30pct-bha-2pct-peeling-solution.html?dwvar_mas-rdn-aha-30pct-bha-2pct-peeling-solution_size=30ml&quantity=1
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19. Isle of ParadiseflfiEfE 2 151L

ISLE OF PARADISE SELF TANNING DROPS

B ANESBEIR L SEFRIBNHT £ R

Isle of Paradise I BB EZIBERMNSE

R,
TikTokFBFP Ava Ganz (@avaganz) E—XX SN0 = 7 ih s =EWAIFELIRIE, Hi

Bl1EIsle of ParadiseflIEE15%E, 1ZWERE T8I 75 H/XRXUET 10.6 5 1%,
A T #BeautyTokRY O 37 45, 1z mid=#c §, 1klsle of ParadisefiN22x=35%
—AREEmbE, tEPFkmEiPER=sSmENmE Z—

Isle of Paradise's Self-Tanning Drops became the instant life hack everyBODY needed to glow this year. Sorry folks, we can't help

out spill a secret this good.

Want to achieve a flawless, just back from vacay glow”? TikToker Ava Ganz (@avaganz) shared her favorite skincare hack, featuring
Isle of Paradise's Self-Tanning Drops, in a video that garnered over 750K views and 106K likes. The product then took off, and
thanks to the support of the #BeautyTok community, Isle of Paradise is the No. 1 self-tanning brand at Sephora and one of the

top-searched and top-selling brands within the skincare category. This holiday season, give yourself the confidence to OWN
YOUR GLOW with just a few quick drops.

ISLE OF
PARADISE

FEAR FRIEN2LY & CABLLYY RN

HEDIUN

ELF-TANNING DRO?

CE & Oy

$29, sephora.com


https://www.sephora.com/product/self-tanning-drops-P431180?skuId=2078327
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TikTok KOL @avaganz &3 —%
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What's on trend? Look no further. From upscale elegance to couch potato chic, let our community be
your stylist.




20. AerieZ B #%

AERIE LEGGINGS

—™ TikTokFHP 5| & 17 OFFLINE by Aerie 8Y Real Me SIEZX B #8901 4731 40 .
TikTokFd F'Hannah Schlenker (@nhannahschlenker) &% ¥ — it {535 B iz &iBY
TR, FREFER: hEFER Aerie Y Real Me SfERX X £ B#EE A9 22
A, WM &miE, T|RIZE, Aerie BY OFFLINE RX ZB#HECEEE
T T H. Hannah BN0GF1L Aerie Wiug 31z~ miviE RE T 700,000 /X, &
IRZFE=IEIN 7 200,000% A L., FEWEIREZFRY 130,000 FZEKAMZRIE S
B fE, Aerie AINTEXFR LB TR B#E N R Bi%1T 1 Crossover Bike Shorts,

o

A TikToker let OFFLINE by Aerie's Real Me High Waisted Crossover Leggings speak for themselves —and what they said set off a
shopping frenzy.

TikToker Hannah Schlenker (@nhannahschlenker) posted a video of her vibing in her kitchen that had an unexpected result: The
OFFLINE by Aerie's Real Me High Waisted Crossover Leggings she wore were a hit with her followers. Following her video, the
OFFLINE by Aerie crossover leggings were sold out for nearly two months due to overwhelming demand. Hannah's post led to
over 700,000 searches for the product on Aerie's website and an increase of over 200,000% in Google searches. After receiving
130,000 emails from customers asking to be put on the product waitlist, Aerie designed Crossover Bike Shorts inspired by the
now-legendary leggings. You can't spell legendary without L-E-G, so buy a pair for yourself and see what all the hype is about.

$44.95, ae.com


https://www.ae.com/us/en/p/aerie/leggings/7-8-leggings/offline-real-me-high-waisted-crossover-legging/0708_5104_417?menu=cat1090003

@hannahschlenkerzE&AerielN S IE X B BB EIE AN, XFsnEEZa8iH (#duet) 50
Z[E@Aerie R E{R¥FFIU E RS EHEN
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GAP HOODIE

Fir8 90 £—1JCE’J7|<5J\%_JLXM1§T leTok X FOEEZMMEC"Z BT, MESZL
Gaprl /&l EFTH R HEE XF ™ m.

£ 8l{E& Barbara Krlstoﬁersen (@barbaraknstoﬁersen) RLfE, Gap XFineE
]E;%/%liT TikTok :H: xE’];é/I #gaphoodle 1‘ \_‘LE,J ,\\\/S(JJuEittnf_r /700 H;T\o
BTZE IJ%FT (BXFAHKEIERI X GapENE# )3, Gap BEEIUA
at’iﬁ‘ﬂk 29%, HEAGSIHRMAEIE—FP LK T 107% U L, 111’,1I‘]E’\JCE01%
HEf AR TN EHE. MESSE, GAP 5 TikTok §1EHE T —IEs],

1T TikTokers JXEI GAP N —Fin E NG IIFTEC . ... . SIRAERVEN B8 “TikTok

Super Pink Neon Logo Hoodie” ¥ E £ SLAREFIM _E & E

N

—

/7

For all the '90s fans out there: You can thank TikTok for turning this hoodie from a throwback to a comeback, restocking and
selling out of The Gap everywhere.

Following a post by creator Barbara Kristoffersen (@barbarakristoffersen), Gap's Brown Logo Hoodie caught the TikTok
community's attention, with the hashtag #gaphoodie reaching more than 7 million organic views. This feverish increase in interest
led Gap to bring the hoodie back, despite ending production on it over a decade ago. Gap store revenue rose 29% year-over-
year, and its parent company's stock has jumped more than 107% in the past year—something its CEO attributed partially to
recent marketing. Just this year, GAP partnered with TikTok on a campaign allowing TikTokers to crowdsource the new colorway
for GAP's next logo hoodie drop...and the winning color, "TikTok Super Pink Neon Logo Hoodie” is now available in stores and
online. This holiday season, wrap yourself in a warm hoodie with all the '90s iconic vibes.

$39.99, gap

ﬂactory. com



https://www.gapfactory.com/browse/product.do?pid=546844341#pdp-page-content
http://gapfactory.com
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KENDRA SCOTT JEWELRY

Kendra Scottsk = i v BN &%= F|#BamaRush* B # E’JUA\*Z'—WJ MA{ER 7 BX
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Kendra Scott Jewelry became a MUST-buy for every girl feeling the #BamaRush, and that Southern Sorority stanning spread onto

For You feeds across the country, sending sales into the stratosphere.

Following the #BamaRush trend on TikTok, which saw women at the University of Alabama sharing the brand names they were
wearing in their OOTD (outfits of the day), brands like Kendra Scott Jewelry started reaping the benefits. The website saw a 17%
increase in new visitors, which was an 11% increase from the year prior. And the site's conversion rate rose among first-time

visitors, leading to a 20% increase in weekly revenue.

$35-150, kendrascott.com


https://www.kendrascott.com/sales/?gclid=CjwKCAjw2P-KBhByEiwADBYWCoag_l6YG9yR9JtSQpHE7D53X1ZSr-z9jEySJrUE5oBlT6wEAhHYGxoCm0AQAvD_BwE
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ARITZIA LEATHER PANTS

TikTokBYREE%E the Vegan Leather PantsBX AL, MIRIRIEEIH—FZHAEE
HORZ 4%, FBAritzia B9 Melina R #ER 2RISR EIRRE,
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TikTok's own Sisterhood of the Vegan Leather Pants swears that if you are on the lookout for a pair that fit just right, look no further
than Aritzia's Melina Leather Pant.

t's hard to find a pair of leather pants that fit just right—which is why when Lauren Wolfe (@laurenwolfe) posted a video praising
Aritzia's Melina Leather Pant, TikTok took notice. The video racked up 1.6 million views and 180,000 likes, with the #AritziaMelina
nashtag now at 5.1 million views. Nowadays, these pants sell out after nearly every drop, so get them while you can. After all,
everyone deserves at least one perfect pair of leather pants.

$148, aritzia.com


https://www.aritzia.com/us/en/product/melina-pant/81518.html?dwvar_81518_color=18100
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