
2021ଙTikTokଘݣ 
ܔᐑᇔႴߝᬨጱԾཻݑ๋

 ๶რғTikTok௳מ
ᩒාෆቘғ݈Ӟྍ෈۸



̽2021ଙTikTokଘཻݑ๋ݣᬨԾߝᐑᇔႴ̾ܔ๶რᗑᒊ http://tiktokgiftguide.com/̶

ᗑᒊ੒Ծߝच๜Ӥฎ෈ਁՕᕨ҅ဌํ൉׀ಅ൉݊ጱKOL౲ߝᇈጱᥤ᷇ໜ̶ֺ݈Ӟྍ෈۸ᘉᦲෆቘ෈ਁٖ਻҅ଚ಩൉݊ጱKOL౲ߝᇈጱ
ፘىTikTokᥤ᷇ತڊ๶҅࿤ෆکྌPPT҅ᕳय़ਹ൉ݢ׀਍ԟጱTikTokᥤ᷇ໜ̶ֺ

PPTӾጱᥤ࣐᷇๶ᛔTikTokߝݱᇈ޾KOL֢ڠᘏጱᨴݩᶭᶎ̶๜PPTՐ׀਍ԟԻၞአ̶

http://tiktokgiftguide.com/


1.
2.
3.
4.
5.
6.

俙⨽ᾀ▁烰�����烱

Ⱬ⳵͑▁烰�����烱

㜆儿ᾀ▁烰�����烱

俙˘ᾀ▁烰�����烱

Ἅ㌻ᾀ▁烰�����烱

㞖壶慦楩烰�����烱

C
O

N
T

E
N

T



1
୮౯ժጱٖ਻֢ڠᘏԅ֦؉ਠಅํᦶአ֦҅ݸ෫ᵱࣁᨻԣڹᦶአ̶ ఽᨀ#BeautyTok֦҅ݝᵱᅩڋ
Ӟӥ឴ݢܨ஑ਠᗦጱᜋ᧣̶ 
There's no need to try before you buy when our creators have done all the work for you. Thanks to 
#BeautyTok, your perfect shade is only a click away.
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ᕁݗᏲἓᔥ׺ .01
CLINIQUE BLACK HONEY LIPSTICK

Cool, classy, and sweeter than a honeycomb, Clinique's Black Honey Lipstick was a longtime classic, but our community turned 
the heat up and made it this summer's hottest accessory. 
TikToker Shannon Johnson (@shanniedarko_) posted a TikTok trying on the lipstick worn by a famous actress in one of her favorite 
movies—which just happened to be Clinique's Almost Lipstick in Black Honey. Soon, the shade became the summer's must-try 
lipstick. Despite being initially released in 1971, demand for the lipstick on TikTok reached a fever pitch in August 2021 with over 
242 million views on the hashtags #blackhoney and #cliniqueblackhoney. Clinique responded to #BeautyTok within days by 
reposting user content on TikTok. That TikTok notoriety quickly translated to sales, with the shade selling out across Sephora, Ulta, 
and even the Clinique website. Try the one shade that's proven to be the perfect complement no matter your skin tone or style. 
No shade, but this gift seems like a no-brainer.

૪ԋጱᕪَԏࣁᇄ̵սᵝ҅ྲ᢫ᢸᬮኝᗦ҅ฎਂٷ Ᏺጱ Black Honey Lipstick׺
̶֢ᘒTikTokᦏᬯྃԾེٚߝ౮ԅՔଙॕॠ๋ᅾᳪጱԾ̶ߝ

TikTokአಁShannon Johnson (@shanniedarko_) ݎ૲ԧӞඪݗᕁᦶአᥤ᷇҅঄ᦶ
አጱᜋڟݩঅฎӞ֖៪ݷঀᄍާࣁ঄Ӟ᮱๋ཻࡅጱኪ୽ಅአጱᜋ̶ݩஉள҅ᬯྃ
ᕁጱᵱ࿢ݗଙ੪૪ᕪӤ૱҅֕ՔଙTikTok ᦏአಁ੒ྌ 1971ࣁᕁ኱ᲀ̶ᡱᆐ๋෱ݗ
 cliniqueblackhoney ጱၨᥦᰁ᩻ᬦ# ޾ ṛશ҅ᦾ᷌#blackhoneyک8์ེٚᬡࣁ
2.42 Պ̶ེ ׺Ᏺپࣁॠٖ᭗ᬦࣁ TikTok ӤړՁአಁֵአݗᕁጱᥤٖ᷇਻๶ࢧଫ
#BeautyTok̶TikTokӤጱṛᅾଶᦏᬯྃԾߝ኱ᲀ҅Ӵᜟ̵هUlta ኜᛗ׺ᏲᗑᒊӤ
ᧆԾߝ᮷ᤩಶᨻӞᑮ̶ ෫ᦞ֦ጱᙐᜋ౲ᷚ໒ই֜҅᮷ݢզ੤ᦶӞӥᬯᤩᦤกฎਠ
ᗦ൫ᯈጱᜋ᧣̶ 

$20, clinique.com

https://www.clinique.com/product/1605/4772/makeup/lipsticks/almost-lipstick-in-black-honey-or-pink-honey?gclid=CjwKCAjw2P-KBhByEiwADBYWCor54anMPfjwUsTv3cX0L-RIhLK--Bpaq-BtqCcEvhZ21l5_F_HTtRoCXqgQAvD_BwE&gclsrc=aw.ds&size=.06_oz.
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@shanniedarko_ ݎ૲ᦶአ׺Ᏺἓᔥݗᕁጱᥤ᷇҅ᜋڟݩঅฎӞ֖៪ݷঀᄍާࣁ঄Ӟ᮱๋ཻࡅጱኪ୽ಅአጱ̶ԏݸᦾ᷌#blackhoney 
വគᨻԣ޾ᚆՕᕨ҂ጱᥤ᷇҅ᤒᬡֵአ֛ḵۑԧ #stitch*ҁᒫ59ᶭํ#stitchݎԆܗᯟ᩸๶҅உग़ᗦঊݎcliniqueblackhoney ୏ত# ޾

ᬯඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾݐ
PPT෈կҁےங18820469087҅॓ဳ מPPT҂

ᬯඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾݐ
PPT෈կҁےங18820469087҅॓ဳ מPPT҂

stitchᥤ᷇



@cliniqueਥොTikTok ᨴݎݩ૲ᧆԾߝጱᥤ᷇

ᬯ4ඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾݐPPTҁےஙמғ18820469087҅᧗॓ဳPPT҂



02. KVDঅ᝘ຎᔇବᵽ
KVD BEAUTY GOOD APPLE FOUNDATION BALM

KVD's Good Apple Foundation Balm has #BeautyTok in a tizzy over its full coverage in 40 shades—and you'll be 40 shades of 
envious if you don't get your hands on it STAT. 
Freelance makeup artist and TikTok creator Carla Del Rey (@carladelreyy) posted a makeup review in early March applying KVD 
Vegan Beauty's Good Apple Skin-Perfecting Foundation Balm to her face. The video ended with Carla thrilled at the foundation's 
full coverage and light touch and attracted the attention of prominent beauty creators on TikTok like Mikayla Nogueira and 
Glamzilla. From there, KVD Beauty was off to the races, with the Good Apple hashtag garnering over 29 million views and many of 
the product's 40 shades selling out on the KVD Beauty, Ulta, and Sephora websites. A full-coverage, long-lasting foundation? 
Sign us up. 

KVDঅ᝘ຎᔇବᵽҁGood Apple Foundation Balm҂ ํ40ᐿᜋ̶ݩ


TikTokܗԆ۸ঊ૵ Carla Del Rey (@carladelreyy) ړڡ3์ࣁՁጱӞඪӤ᚜ֵአᥤ
᷇҅঄੒ԾߝӤᜋ޾᫷ፄ᥶ఽஉჿ఺̶ᬯඪᥤ᷇Ԟޕ୚ԧ TikTok Ӥ៪ݷᗦঊܗԆ
Mikayla Nogueira ޾ Glamzillaጱ̶ဳى ԏ҅ݸKVD Beauty ؉ԧӞེ០ᲀၚۖ҅
Good Apple ᦾ᷌឴஑ԧ᩻ᬦ 2900 ӡጱၨᥦᰁ҅ଚӬᧆԾߝጱ40ᐿᜋݩ᮷ࣁKVD 
Beauty̵Ulta ޾ӴᜟهᗑᒊӤᤩಶᨻӞᑮ̶ 

$38, kvdveganbeauty.com

https://www.kvdveganbeauty.com/face/foundation/good-apple-skin-perfecting-foundation-balm/20050.html
https://www.tiktok.com/@carladelreyy


ᬯӣඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾݐPPT෈կҁےங18820469087҅॓ဳ מPPT҂

ᗦঊܗԆ@carladelreyy 
ԅKVDݎԧӣඪᥤ᷇҅Ӟඪ୏ᓟ҅ӷඪReview

• ᥡ፡ᰁғ27.1ӡ

• ᅩᩩහғ3.26ӡ



03. ஂ஑ᗔॢ᎖ܨ᫪ୄᔲᛘᵽ
PETER THOMAS ROTH INSTANT FIRMX® EYE TEMPORARY EYE TIGHTENER

No eye bags, who dis? Peter Thomas Roth's Instant FIRMx® Eye Temporary Eye Tightener is THE DIY skin-tightening treatment for 
2021 and your new skincare savior. 
A 54-year-old TikTok novice Trinidad Sandoval (@trinidad1967) posted a video showcasing the dramatic smoothing effects that 
Peter Thomas Roth Instant FIRMx® Eye Temporary Eye Tightener had on her eye bags in just three minutes. Her TikTok took off, 
and within 24 hours, the eye cream sold out online across multiple beauty websites. Thanks to her TikTok, Peter Thomas Roth 
estimated estimates that the amount of product sold in less than one week was equivalent to what would typically sell in six 
months. The proof is in the product inventory in the online retailer waitlists: this is one eye cream people can't get enough of. 

Peter Thomas Roth ጱ Instant FIRMx® Eye Temporary Eye Tightener ฎ 2021 ଙ
ጱ DIY ᔲᙐಷቘමจ̶


Ӟ֖ 54 ઎ጱ TikTok ෛಋ Trinidad Sandoval (@trinidad1967) ݎ૲ԧӞඪᥤ᷇҅઀
ᐏԧ Peter Thomas Roth Instant FIRMx® Eye Temporary Eye Tightener ࣁᎨᎨӣ
ࣁ௔ଘჶපຎ̶ ঄ጱTTᥤ᷇ᅉԧ҅24 ੜ෸ٖᬯྃᔲᛘᵽۂᰦٖ੒፲ᤢԾኞጱ౭ړ
ग़ӻᗦ਻ᗑᒊӤӞࠓᘒᑮ̶ ࢩԅ঄ጱTikTokᥤ᷇҅ஂ஑ᗔॢ(Peter Thomas Roth) 
᪃զᦤܔݷᰁ̶ ኪࠟጱᤑᨵࠓӻ์ጱᲀمࣁᰁፘ୮ԭզஃࠓӞޮ෸ጱٖᲀکӧࣁ
ก҅ᬯฎӞྃय़ਹெԍአ᮷ӧ২ग़ጱ፲ᵽ̶

$38, peterthomasroth.com

https://www.peterthomasroth.com/instant-firmx-eye-temporary-eye-tightener-2201357.html
https://www.tiktok.com/@trinidad1967
http://peterthomasroth.com


TikTok@trinidad1976 
 ૲ԧPeter Thomas Rothݎݩ8์26

Instant FIRMx® Eye Temporary 
Eye TightenerԾֵߝአපຎጱᥤ
᷇҅ᅉԧ҅ᅩᩩṛᬡ550ӡ

 ݩ8์27
@peterthomasrothofficial 

ਥො᫨҅ݎଚࣁᦧᦞ॔ࢧ܄ᦧᦞտ
֢ݳ঄޾

8/27-8/29Ӟय़ူՈݎԧ#stitch
ᥤ᷇҅ଚവគᧆԾߝ

૲ԧݎtrinidad1976@҅ݩ10์14
ఽᨀ Peter Thomas Rothጱᥤ᷇

ᬯඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾ
18820469087҅॓ဳPPT҂ מஙےPPT෈կҁݐ

ᬯඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾݐ
PPTҁےங18820469087҅॓ဳ מPPT҂

stitch 
ᥤ᷇

• ᥡ፡ᰁғ3380ӡ

• ᅩᩩහғ550ӡ



04.ᶂ܏ၫᅉઊᎪ჻ቐޕရ༉  
REVLON VOLCANIC ROLLER

Care about skincare? Revlon's Volcanic Roller is a viral sensation and turning oil-impaired customers into diehard devotees. 
Lexington (@looksbylexington), a licensed cosmetologist from Arizona, posted a TikTok of her using Revlon's Volcanic Roller with 
the caption, "If you have oily skin, you NEED this." Over 8.4 million views and 1.5 million likes later, and our community took her 
advice. This product seems to have been sent from the skincare gods and is in constant demand, selling out almost as soon as it 
comes back in stock. Face it: Getting oil off your face with a volcanic rock is badass—which is why it's been on the lips of 
#BeautyTok's best and biggest creators.

ᶂ܏ၫᅉઊᎪ჻ቐ᩻ᕆතရᚇݑഖአಁጱཻᬨ̶


Lexington (@looksbylexington) ฎ๶ᛔԵڥ໢ᮎ૞ጱӞ֖ํಗᆙጱᗦ਻૵҅঄ݎ૲
ԧӞඪֵአᶂ܏ၫᅉઊᎪ჻ቐጱᥤ᷇҅ଚᯈ෈᧔ғ“ইຎ֦ฎရ௔ጼᙐ֦҅ᵱᥝ
ਙ̶”ҁ "If you have oily skin, you NEED this.”҂ ᧆᥤ᷇ᥡ፡ᰁ᩻ᬦ 840ӡ҅ᅩᩩ
හํ150 ӡ҅឴஑ԧTikTokአಁጱᦊ̶ݶ ᬯྃԾ֒ߝԒฎಷᙐय़ᐟᭆ๶ጱ҅Ӟፗ
ԧ̶طܕӧଫ࿢҅҅ྯེӞᬰᨵஉள੪׀

$10, amazon.com

https://www.revlon.com/skin-care-tools/other-facial-tools/revlon-oil-absorbing-volcanic-roller
https://www.tiktok.com/@looksbylexington


ᗦ਻૵@looksbylexingtonݎ૲ጱӞඪֵአᶂ܏ၫᅉઊᎪ჻
ቐޕရ༉  ጱᥤ᷇҅ᥡ፡ᰁᬡ840ӡེ҅ᅩᩩ150ӡེ

ᬯඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾ
18820469087҅॓ဳPPT҂ מஙےPPT෈կҁݐ

• ᥡ፡ᰁғ840ӡ

• ᅩᩩහғ180ӡ



05.e.l.f. CAMO CCᵽ
E.L.F. CAMO CC CREAM

The #BeautyTok community is absolutely obsessed with the results they get when using e.l.f.'s low-cost Camo CC Cream—and 
after dabbing some on, you will too. 
Mia Anjelica (@mianjelica), a beauty influencer from Texas, posted a TikTok of her applying e.l.f.'s $14 Camo CC Cream. Her video 
has now garnered over 327k likes and 1.8 million views, and viewers were mesmerized by the products instant flawless skin 
effect. The TikTok community gave the #elfcamocccream hashtag over 2.5 million views and turned out in droves to purchase the 
product following the high praise and product's low price point. After discovering that this CC Cream is the perfect replacement 
for a high-end product that costs triple the price, the fans haven't stopped coming since. This holiday season, wearing e.l.f. is 
sure to make you feel like a V.I.P. 

#BeautyTokᗭ֛᮷உཻࡅe.l.f. Camo CCᵽጱṛ௔հྲ̶


๶ᛔ஛ظ៣ේ૞ጱᗦ਻KOL Mia Anjelica (@mianjelica) ݎ૲ԧ঄ֵአ14 ᗦز e.l.f.  
Camo CC ᵽጱᥤ᷇҅ଚ឴஑᩻ᬦ 32.7ӡӻᩩ180 ޾ ӡེᥡ፡҅ᥡռժ᮷ᤩԾߝ
෸෫ቭጱපຎᭁ֘ԧ̶ #elfcamocccream ጱTikTokᦾ᷌᩻ᬦ 250ӡེᥡ፡̶ᬯܨ
ྃԾߝጱঅᦧ֗᩻޾հԞᦏय़ਹᕔᕔഫڊᚰ۱̶ ݢզ᧔҅ᬯྃ CC Cream ฎհ໒
ṛڊӣ׭ጱṛᒒԾߝጱਠᗦଘ̶๊

$14, amazon.com

https://www.elfcosmetics.com/camo-cc-cream/300176.html
https://www.tiktok.com/@mianjelica


ᬯඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾݐ
PPT෈կҁےங18820469087҅॓ဳ מPPT҂

ᗦ਻KOL Mia Anjelica ҁ12์ᔇӴ9.8
ӡ҂ݎݩ5์29ࣁ૲ጱֵአE.L.F 
Camo CCᵽጱᥤ̶᷇

• ᥡ፡ᰁғ180ӡ

• ᅩᩩහғ32.7ӡ



06.ཾឯᵝ೮ԋഴရᔇବ႖
L'OREAL INFALLIBLE FOUNDATION

Why settle for a deal when you can have a steal? L'Oréal's Infallible Foundation gives you triple the results for a fraction of the price 
of luxe competitors.  
BeautyTok creator Rocio Soria (@rocio.roses) posted a TikTok comparing L'Oréal Paris Infallible 24 Hour Fresh Wear Foundation 
with a luxe competitor by applying both to different sides of her face. In the video, which has now racked up over 8.5 million 
views, L'Oréal's product looked just as good, if not better than the industry favorite that is nearly triple the price. The foundation 
has since sold out MULTIPLE times in several retailers, with Walmart and Ulta Beauty selling out of online stock in almost all of its 
16 shades, and in-store availability also few and far between. Take it from #BeautyTok: The easiest way to look unclockable and 
feel incredible is to wear Infallible Fresh Wear. 

L'Oréal ጱ೮ԋഴရᔇବ႖ྲय़ᇈԾ׎ߝ਩ӣ֕҅׭ฎݢզᕳ֦൉ݶ׀໏ጱපຎ̶


TikTokጱᗦ਻ᔄ֢ڠᘏ Rocio Soria (@rocio.roses) ݎ૲ԧӞඪֵአ੒ྲᥤ᷇҅੒
ྲ૬ἑཾឯᵝ Infallible 24 Hour Fresh Wear Foundation ޾Ӟඪय़ᇈԾߝጱӤ᚜ප
ຎ҅ਖ਼ӷᐿԾڦړߝၼಾࣁ঄ጱᶎ᮱ӷᬟ҅ᕮຎดᐏཾឯᵝጱԾ޾ߝᩃӣ׭ጱय़
ᇈԾߝጱපຎฎ૧ӧग़ጱ҅ᬯඪᥤ๋᷇ᕣ឴஑ 850 ӡጱᥡ፡ᰁ̶ ྌ҅ݸᬯྃᔇବ
႖پࣁਹᵭ॒ࠟࠓग़ེࠓᗎ҅ࣁ࿿ਫ਼ሸ޾ Ulta Beauty پԒಅํ 16 ᐿᜋݩጱࣁᕚ
ପਂԞ᮷ࠓقᗎ̶

$10 (Originally $12)  
amazon.com

https://www.ulta.com/p/infallible-fresh-wear-24hr-foundation-pimprod2002481
https://www.tiktok.com/@rocio.roses
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ᗦঊܗԆ@rocio.rosesݎ૲ԧӞඪֵአ੒ྲཾឯᵝ Infallible 24 Hour 
Fresh Wear Foundation ޾Ӟඪय़ᇈԾߝጱӤ᚜පຎጱᥤ̶᷇

உग़ᗦঊܗԆ᪙፳ݎ#stitchᥤ᷇҅઀ᐏᬯྃᔇବ႖ጱප
ຎ҅ଚݻᔇӴവគ


૲ݎݩ2์6
• ᥡ፡ᰁғ870ӡ

• ᅩᩩහғ130ӡ


૲ݎݩ5์13
• ᥡ፡ᰁғ2300ӡ

• ᅩᩩහғ58.5ӡ



ਹ੷Ծ2ߝ
ᰂᑾᱷᑾӧইᛔ૩ਹ᯾ጱᇸᑾ̶ ᬯԶฎਖ਼౯ժጱ಄ৼݒ౮᭿ᷚ჈ጱํአᇔ̶ߝ 
There's no place like home. These are the useful items transforming our community's homes into 
havens.



07. west elm Tencelଥॺ
WEST ELM TENCEL SHEETS

A housekeeper who discovered West Elm's Silky Tencel Sheet Set put the softness challenge to bed and fluffed up consumer 
demand for these bedroom buys in the process.  

“Queen of Cleaning” and housekeeper from Texas, Vanesa Amaro (@vanesamaro91), was introduced to West Elm’s Tencel sheets 
by one of her clients. She was so blown away by how soft and silky they were that she went and bought her own set of West Elm 
Tencel sheets. She then took to TikTok to sing West Elm's praises! Over 4.5 million views later, the TikTok community caused the 
sheets to sell out nationwide until West Elm re-released them—this time in 9 new colors, making it easy to find the perfect set for 
you and someone on your list. So which color will you choose to gift?

Ӟ֖Ԇঋݎሿԧ West Elm ጱ Silky Tencel Sheet Set҅ࣁ঄ଥӤ؉ԧຨ᫫ଶၥᦶ҅
ᬯӻᬦᑕᄶݎԧၾᩇᘏ੒ᬯྃԾߝጱᨻԣᵱ࿢̶


๶ᛔ஛ظ៣ේ૞ጱ“Ⴔ၄ঀሴ”ّᓕਹ Vanesa Amaro (@vanesamaro91) ጱӞ֖ਮ
ಁᕳ঄Օᕨԧ West Elm ጱॠӴଥ̶ܔ ਙժጱຨ᫫޾Ӵჶᦏ঄य़ݰӞచ҅ԭฎ঄
݄ԣԧӞॺᛔ૩ጱ West Elm Tencel ଥ҅ܔଚೌԧӞඪTikTokᥤ᷇३ᩩᬯྃଥ҅ܔ
ଚ឴஑᩻ᬦ 450 ӡེᥡ፡̶ԏ҅ݸᬯྃଥࢵقࣁܔ᝜ٖࢱᲀࠓӞᑮ҅ፗک West 
Elm ེٚࠓݎ——ᬯེํ 9 ᐿෛ᷏ᜋ҅ᦏ֦ݢզ᫷ຂತکᭇ֦ݳզ֦݊ᭆᐑᇔጱ
ᐿ᷏ᜋጱᐑᇔޫҘߺᮎԍ֦տᭌೠ ̶ܔӤጱՈጱਠᗦଥܔݷ

$150, westelm.com

https://www.westelm.com/shop/bedding/sheet-sets/?Kenshoo=_k_CjwKCAjw2P-KBhByEiwADBYWCnHbDqCA92iDbxKEKzXTxU2AYlpTvE9tQqXlLqeAPk1feJq6R6-7RxoCpJoQAvD_BwE_k_&cm_ven=BrandSearch&cm_cat=Google&cm_pla=Brand_Search_Generic_Exact&cm_ite=west%20elm%20tencel%20sheets&gclid=CjwKCAjw2P-KBhByEiwADBYWCnHbDqCA92iDbxKEKzXTxU2AYlpTvE9tQqXlLqeAPk1feJq6R6-7RxoCpJoQAvD_BwE
https://www.tiktok.com/@vanesamaro91


• ᥡ፡ᰁғ510ӡ

• ᅩᩩහғ54.6ӡ

stitch 
ᥤ᷇
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Queen of cleaning @vanesamaro91
Ꮷᥤ᷇҅ԅݗ ૲ጱtestimonialݎ
west elmጱଥܔԾߝଃ๶உঅጱᲀࠓ
᫨۸̶



08. BLENDJET׎൭൜ೋ๢
BLENDJET PORTABLE BLENDER

BlendJet 2 ӧݝฎӞᐿႰݳਠᗦጱᷴා҅՜ժጱଠޞԞਠᗦᣟفTikTokଘ҅ݣᬯ
ᦏ՜ժጱԾߝፐᤈ҅ᦏ౮܉Ӥӡጱਮಁఽکჿ఺̶

Morgan Marie (@themorganmarie) ݎ૲Ӟඪᥤ᷇ṛ᧣փඎ BlendJet 2 ׎൭ୗ൜ೋ
๢ጱಅํঅ॒෸҅঄ݝฎࣁ TikTok Ӥଣᐞࣁᵍᐶ๗ᳵ٫ۖᨻԣܩԣکԧ᩻ਫአጱ
፜෸ᳵ࢏ڥጱռग़ՈԏӞ̶ BlendJetᬥ᭛ಬ֘ԧᬯ֖አಁጱᲀࠓവۖ҅ێଚࣁ
TikTokଘݣӤ୏઀ԧܻኞጱ០ᲀၚ๋ۖ҅ᕣ឴஑ԧӿܹጱࢧಸ̶ࣁӨTikTok֢ڠᘏ
40.7 ޾ᶭᶎӤ឴஑ԧ 2800 ӡེ઀ᐏߝ՜ժጱԾࣁӤ҅BlendJet 2ޞଠ ݎ୏֢ݳ
ӡེᅩ̶ڋ

The BlendJet 2 doesn't just blend a perfect beverage—their ads blended in perfectly on our platform leading to boffo sales and 
thousands of super satisfied customers. 
When Morgan Marie (@themorganmarie) posted a video hyping up all the BlendJet 2 Portable Blender benefits, she was just one 
of many taking to TikTok to celebrate impulsive purchases made during quarantine that turned out to be a practical and invaluable 
time saver. BlendJet quickly caught on to the purchasing power of TikTokers and enlisted help creating a marketing campaign 
native to our platform. The gamble ended up paying off big time. After partnering with our creators to develop TikToks advertising 
the BlendJet 2 that spoke to our audience, the product received 28 million impressions and 407k clicks to their product page. 
These numbers are sure to only increase in time as more people become aware of BlendJet 2's amazing ability to create smooth 
and satisfying beverages. Hop on the bandwagon now before you get left behind.

ဌํತکᬯඪᥤ᷇

$49.95 blendjet.com

https://blendjet.com/products/blendjet-2?variant=32478639390786
http://blendjet.com


09. ̽՜ժ᮷ྒԧ̾ԡᔁ
THEY BOTH DIE AT THE END (BOOK)

TikTok ጱࢶԡᆽঅᘏྋ٬ࣁਧӥӞ๜኱ᲀԡଚ᯿यڊᇇӱ——ग़Ԯԧ՜ժ֢҅ᘏ 
Adam Silvera ጱኞၚ޾Ԫӱ಍ᚆड़Өᬦ݄ڣᝑӷ໏̶

݄ଙ 8 ์֢҅ਹԵ୮·ᥜਫ਼ᖌ೉ (Adam Silvera) ፡ک՜ጱੜ᧔̽՜ժ᮷ྒԧ̾ጱᲀ
ᰁᬡکԧහ܉๜҅ଚጭӤԧ኱ᲀԡഭᤈགጱགḒ҅ੱᓕᬯ๜ԡฎࢥଙڹጱḒེݎ
ᤈጱ̶ፗک՜ࣁ TikTokӤԧᥴک #BookTok ҅ݸ՜಍ݎሿᛔ૩ጱԡጱᦾ᷌ຽᓋ૪
ᕪ឴஑ԧ4800 ӡེၨᥦ҅ᬯԞᦏ՜ጱԡ2021ࣁ ଙӤ܎ଙጱᲀ᷐ࠓीᳩԧ
18.5%̶#BookTokᬯӻᗭ֛ྋࣁണ᩸ڊᇇӱጱู֢ᷚ҅ڠᘏ Abby 
(@abbysbooks)ԞฎٌӾӞާ҅঄ଘ෸ݎ૲ᛔ૩ᦧᦞ޾വគԡᔁጱ҅ᘒ঄ݎ૲ጱ
̽՜ժ᮷ྒԧ̾ᬯඪᥤ᷇឴ڞ஑ԧ530ӡᥡ፡ᰁ130޾ӡᅩᩩ̶

TikTok's book lovers are deciding the next bestsellers and reshaping the publishing industry—and thanks to them, author Adam 
Silvera's life and career will never be the same. 
Last August, author Adam Silvera saw his novel They Both Die at the End reach sales numbering in the thousands and shoot to 
the top of bestseller lists—despite being an initial release four years ago. It wasn't until he learned of #BookTok on TikTok that he 
discovered his book's hashtag had racked up 48 million views, which translated to an 18.5% sales increase for the first half of 
2021. #BookTok is a community of TikTokers that includes creators like Abby (@abbysbooks), who post videos of themselves 
reviewing and recommending books. And this group is taking the publishing industry by storm: The #BookTok hashtag has been 
viewed over 12.6 billion times, has helped new authors launch their careers, and propelled books like Adam's to newfound 
relevance years after the initial publication. Check it out for yourself and see what's caused thousands of bibliophiles to laugh, cry, 
and feel all of the feels with just the turn of a page. $9.99, barnesandnoble.com

https://www.barnesandnoble.com/w/they-both-die-at-the-end-adam-silvera/1125317666


• ᥡ፡ᰁғ530ӡ

• ᅩᩩහғ130ӡ

• ᥡ፡ᰁғ521ӡ

• ᅩᩩහғ47ӡ

ٌ՜KOL֢ݳᥤ᷇
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ጱKOL֢ݳᇈ՞ᩇߝ



3
๚๶੪ࣁᬯ᯾̶ ՗ᛔۖႴ၄کᛔۖᷚޱᭌೠ҅ᬯԶᤑ࿜ੜૡٍᦏ#TechTok ኞၚๅ᫷ຂ̶ 
The future is here. From self-cleaning to automated flavor-selection, these hydration gadgets made 
#TechTok's life easier.

ฬᚆԾߝ



10. LARQฬᚆᛔ۸ٳ࿜๻
LARQ WATER BOTTLE

LARQ௴୮ڥࣈአᔳक़ᕚದ๞ګ᭜ԧ૱࣋ӤᒫӞӻᛔႴ၄࿜ኒ҅զݶᒵ୩ଶၾᴻᕡ
ឿٌ݊ᒋԩ̶

Zachary Charles (@thejunglebadger) ௛ᚆತکẌԅՈᎣጱԾ҅ߝᬯᦏ՜೜ํ᩻ᬦ 
200ӡᔇӴ̶ ՜ݎ૲ጱӞඪਯփLARQ Bottle ጱᔳक़ᕚದ๞ᛔႴ၄ጱᥤ᷇឴ݸ஑
700 ӡེᥡ፡130 ޾ӡӻᩩ̶ ՐᶌݗᏧ޾ᛔᆐᥟፍ҅LARQ ጱᦾ᷌૪ᤩֵአ᩻ᬦ 
900ӡེ҅՜ժጱ࿜ኒӞෆଙ᮷ฎ׀ӧଫ࿢̶ 

LARQ is doing UV tech right by creating the first self-cleaning water bottle on the market, eliminating bacteria and its competition 
with equal intensity. 
Zachary Charles (@thejunglebadger) is beloved by his more than 2 million followers for his ability to find little-known products that 
can make day-to-day life less challenging. When he posted a video hyping up the LARQ Bottle's self-cleaning UV-light technology, 
it made an impact—to the tune of 7 million views and 1.3 million likes. With just word-of-mouth and organic reach, LARQ's 
hashtag has been used over 9 million times, and their water bottles have been flying off shelves all year. TikTokers all over are 
learning firsthand that the key to bacteria-free water starts with one simple command: Let there be LARQ!

$79, livelarq.com

https://www.livelarq.com/shop/larq-bottle-purevis?sku=BDDG050A&gclid=CjwKCAjw2P-KBhByEiwADBYWCvee4cv8bJXsGK0lVDV0IWZUnUFKSh54EgWTEr-aEr4PH8M19qIouhoCiNsQAvD_BwE
http://livelarq.com


• ᥡ፡ᰁғ700ӡ

• ᅩᩩහғ130ӡ ਥොԾߝਯփᥤ᷇
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11. Cirkul࿜ኒ
CIRKUL

ᚆտ౮ԅݢ֦҅ݸӾጱӞᐿޱݗ෫ᨮ೅ጱޱ੤ᦶԧ๶ᛔ Cirkul ࿜ኒጱ 40 ग़ᐿᗦࣁ
மਫአಁ̶

TikTokݢզᦏձ֜Ԫఘݒ஑የྰୗփඎ҅੦ٌฎ୮ਙ಩ࡆ࿜ᬯ໏ጱଘٿձݒۓ౮Ӟ
ॠጱՄᅩ෸̶ ࣁӞӻሿ670 ํࣁӡེᥡ፡160 ޾ӡӻᩩጱᥤ᷇Ӿ҅Alyssa 
Casatelli (@alyssacasatelli) ࣁ੤ᦶԧ Cirkul ࿜ኒଚ፡کਙই֜᭗ᬦ᫨ۖᤒፏදݒ
ᷴාጱ᩻҅ݸ᭲ޱᄶ̶ۖ ᬯݝฎӞӻ୏ত҅ #Cirkulᦾ᷌ຽᓋጱᥤ᷇ሿࣁጱᥡ፡ེ
හ૪᩻ᬦ10 ՊེѺ ٌ׵ڂ՗ฦ᭗࿜᫨ݒԅ 40 ग़ᐿ෫ܜ᪠᯾ᗦޱጱᇿᇙᚆݢ҅ێ
զᙗਧࣈ᧔ Cirkul ࿜ኒ૪ᕪදݒԧ౯ժᐒ܄ጱᷴአ࿜ොୗ̶ Ӟӻ࿜ړ꧌᪃ጱՈฎ
ӞӻளԔጱՈ҅ಅզᬯฎӞղӧտᦏ֦ڊᲙጱᐑᇔ̶

Do you believe in magic? After trying one of the 40+ delicious and guilt-free flavors from the Cirkul Water Bottle, you might 
become a believer. 
TikTok can make anything go viral, especially when it transforms a mundane task like drinking water into the highlight of your day. 
In a video that now has 6.7 million views and 1.6 million likes, Alyssa Casatelli (@alyssacasatelli) took to TikTok to cry sorcery after 
trying the Cirkul Water Bottle and seeing how it can change a beverage's flavor with the turn of a dial. That was only the start - 
#Cirkul videos now have over 1 billion views! With its unique ability to transition from regular water to any one of more than 40 
delicious and calorie-free flavors, it's safe to say the Cirkul Water Bottle has transformed the way our community is drinking water. 
A hydrated person is a happy person, so this is one gift where you can't go wrong. $12-18, drinkcirkul.com

https://drinkcirkul.com/pages/DStarterBundleLanding


• ᥡ፡ᰁғ670ӡ

• ᅩᩩහғ160ӡ

• ᥡ፡ᰁғ5.1ӡ

• ᅩᩩහғ5܉

• ᥡ፡ᰁғ12.9ӡ

• ᅩᩩහғ1.3ӡ

• ᥡ፡ᰁғ12.6ӡ

• ᅩᩩහғ2ӡ

TikTok KOLݶݩ2์9ࣁӞॠݎ૲ԧ4ඪىԭCirkul࿜ኒጱᥤ᷇҅੤ᦶᬯӻ࿜ኒ᭗ᬦӞӻ෤᫨१಩ฦ᭗࿜ݒ౮ӧ᭲ޱݶጱ࿜̶

঄ࣁᒫӞӻᥤ᷇޾ᒫࢥӻᥤ᷇᮷ᦖکᬯེጱᥤ᷇ฎnot sponsoredҁᶋ՞ᩇଠޞ҂ጱ҅ᕳᥡռጱఽᥧฎ፥ਫጱ੤ẌݗᏧᥤ̶᷇
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12. EmberฬᚆჅഴḘظ๻
EMBER MUG

᩸ଥԧѺEmberḘظ๻ਖ਼஁ବද֦ݒ෱᩸ጱӞ๻҅ࠦ߅ᦏ֦୏তෛጱ෱ล̶

ইຎ֦ฎࠦ߅ᆽঅᘏ҅ᘒ֦෱ӤጱᮎӞ๻ࠦ߅௛ࡆࣁਠԏڹ੪૪ᕪٷԧཻ҅ᬨ๶
ՁԧӞӻᥤړ঄ጱᔇӴ޾ Ԕ᮱̶ TikTokአಁValerie H (@valerie_hhouse)קᬯӻک
᷇҅ਠᗦᥴ٬ԧᬯӻᳯ᷌ғEmber ๻ৼ̶ ঄ᑍᩩᛔےᅾ๻ጱᥤ᷇឴஑ԧ᩻ᬦ 
43.92 ӡེᥡ፡61.4 ޾ӻᩩ҅ᘒӬ঄ଚӧฎࠔӞӞӻཻࡅᬯྃԾߝጱՈ̶ Ember 
Mug൤ᔱᶭᶎሿํࣁᬪ6000 ӡེᥡ፡——TikTokአಁጱಅํᛔݎᥤ᷇᮷ړՁԧᬯ
ᶱದ๞ই֜Ꮯכ՜ժጱࠦ߅ෆӻ෱Ӥ᮷כ೮ࣁቘమጱჅଶ̶ 

Rise and shine: The Ember Mug is here to revolutionize your early cup of coffee so that you can start your morning off right. 
If you're a coffee lover and have experienced a morning where your cup of Joe goes cold before you can finish it, welcome to the 
club. TikToker Valerie H (@valerie_hhouse) made a video sharing with her followers the perfect solution for this exact problem: the 
Ember Mug. Her video praising the self-heating cup garnered over 439.2k views and 61.4 likes, and she's not alone in her love 
for this product. The Ember Mug discovery page now has nearly 60 million views—all organic videos of members from our 
community sharing how this technology ensures that their coffee stays at its desired temperature all morning long. This holiday 
season, whether you're staying inside with coffee, hot chocolate, or a Hot Toddy, buy the mug that brings the heat and keeps it at 
just the right temperature for as long as you need.

$129.95, ember.com

https://ember.com/products/ember-mug-2-metallic-collection?variant=39718754222265


• ᥡ፡ᰁғ44ӡ

• ᅩᩩහғ6.2ӡ

TikTokአಁ@valerie_hhouse 
ጱฬᚆ๻ৼݪՁᬯྃ 14 ፇړ
ฎই֜ᦏ঄ጱכࠦ߅Ⴥک঄ࡆ
ਠԅྊ̶
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ᗦᷣԾ4ߝ
౯ժ૶๕఍ӧᥝᑮᚳ჻ۖྌ᮱̶ړ ੱఘོᩝ TikTok ଆۗࠟମᲀࠓӞᑮጱԾ̶ߝ 
We hope you aren't scrolling this section on an empty stomach. Feast your eyes on the bites TikTok 
helped sell out of stores nationwide.



13. Ἀ୮۞ᚈጼểഭध
MCDONALD'S CRISPY CHICKEN SANDWICH

፥ᆽᵙ੔҅֕ᗦᷣฃ࿢̶#FoodTok ᦏྯӻՈ᮷Ꭳ᭲՜ժࣁἈ୮۞ݎ૲ෛጱᚈጼể
ᙂ࿥धӾತک՜ժཻࡅጱᮎӞ̶ྃ

੒ਠᗦểᙂӣกလጱ᭄࿢ࣁग़ଙڹ੪୚᩸ԧ#FoodTokጱஉ୩۝ጱ̶ဳى ֢ԅقቖ
๋य़ጱளᷧᬳᲁମԏӞ҅Ἀ୮۞Քଙਯ૲വڊᛔ૩ጱᚈጼểᙂ࿥ध෸҅୚᩸ԧӞ
࣋ӧݢᴥ೼ጱ᫬̶ۖ Ӟᕪݎ૲҅ޱݗၥᦶᥤ᷇੪ইᰀᅉᛱᠣ୊کԧTikTokଘ҅ݣ
Sarah Sandlin (@sarahmargaretsandlin) ᒵአಁݎ૲ԧ੤ᦶἈ୮۞ᚈጼểᙂ࿥धጱ
ᥤ᷇҅ଚᕳԨԧᙗਧጱᦧհ̶ ࿥धጱ൤ᔱᶭᶎሿ᩻ᬦԧ1560 ӡེᥡ፡҅ଚӬᬯӻ
හਁᬮࣁӤ႐Ӿ҅౯ժጱᐒ֒܄Ԓ૪ᕪྋୗᦊݢἈ୮۞҅ᦏ౮܉Ӥӡጱჿ఺ਮಁ
ఽکჿ఺̶ ࣁᬯӻ؃๗҅಩֦ጱ๋ᆽଃکᰂᜋ೥ᳪӥ҅ᦏ՜ժ੤Ӟ੤ᬯӻ࿥ध
̶މ

True love is hard to find, but #FoodTok let everyone know they found The One when McDonald's released their new Crispy 
Chicken Sandwich. 
The quest for the perfect chicken sandwich captured #FoodTok's attention years ago and is still going strong. As one of the 
biggest fast-food chains globally, McDonald's inevitably created waves when they announced the arrival of their very own Crispy 
Chicken Sandwich this year. Upon release, taste testing TikToks spread like wildfire across our platform, with users like Sarah 
Sandlin (@sarahmargaretsandlin) posting videos trying McDonald's Crispy Chicken Sandwich and giving it glowing reviews. With 
the sandwich's Discover page now at over 15.6 million views and counting, it seems our community has officially given 
McDonald's their seal of approval, to the tune of thousands of satisfied customers. This holiday season, take your faves under the 
Golden Arches and give them a sandwich worth savoring.

$6.90

https://www.mcdonalds.com/us/en-us/product/crispy-chicken-sandwich.html


ဌತک@sarahmargaretsandlinݰἈ୮۞ᚈጼểᙂ࿥धጱᥤ᷇҅ӧᬦ঄ฎἈ୮۞ଉ֢ݳጱᗦᷣKOL҅ํஉग़Ἀ୮۞ፘىᥤ᷇݇׀ݢᘍ

• ᥡ፡ᰁғ450ӡ

• ᅩᩩහғ51ӡ

• ᥡ፡ᰁғ2.8ӡ

• ᅩᩩහғ1.3܉

• ᥡ፡ᰁғ28ӡ

• ᅩᩩහғ4ӡ

• ᥡ፡ᰁғ1.9ӡ

• ᅩᩩහғ1.1܉

• ᥡ፡ᰁғ1.9ӡ

• ᅩᩩහғ1.3܉
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ᬯӻԾߝਥො؉ԧവଠ҅ํஉग़stitchᥤ᷇҅
ಅզᥡ፡ᰁᬱᬱṛԭٌ՜ᥤ̶᷇



14. ᮆᙗ٩႞႟
DUNKIN' HOLIDAY LINE UP

՗ັቘုٯҁThe Charli Cold Foam҂ک᝘ຎᠣ᩼ឤᷴٯҁApple Cranberry 
Dunkin' Refresher҂҅ᮆᙗࣁTikTokଘݣӤقଙ෫ջ——՜ժᗦޱጱ؃෭ោܔᙗਧ
տᦏ TikTokአಁک٫᪗ᐶ๋ᬪጱࠟମ̶

TikTok֢ڠᘏCharli D'Amelio (@charlidamelio) ฎ TikTok Ӥ๋ဳىݑጱกจԏ
Ӟ҅୮঄ӨӞӻߝᇈ֢ݳ෸҅఺ޱ፳̿य़Ԫݎኞ̶̀঄Ө Dunkin' ֢ݳവڊԧӞ
ᐿෛᷴා The Charli Cold Foam҅ᕮຎեՈഄॳ̶ #CharliDunkinRemix ᦾ᷌ຽᓋ
ሿࣁ೜ํ᩻ᬦ 2.35 Պጱၨᥦᰁ҅঄ጱහጯӡᔇӴᕔᕔႀݻᧆᬳᲁମ҅మᥝ੤੤ 
Charli ጱჴ̶ޱᵋ፳؃๗ጱԁᬪ҅Dunkin' ڟڟਯ૲ԧ՜ժጱ؃๗ᴣ਻҅۱ೡᅷጮ
ࠦ߅ᅾݳ؃෭Ⴐ޾ᇙᜋ೭᱈ҁToasted White Chocolate Signature Lattle҂ێظૣ
ҁHoliday Blend Hot Coffe҂ᒵᗦ̶ߝᷴޱ Dunkin' ᛔ՗ࣁTikTokଘݣӤവڊզ
๶҅ྯӞྃෛԾߝ᮷ࣁ TikTokӤၞᤈ̶
From The Charli Cold Foam to the Apple Cranberry Dunkin’ Refresher, our platform has been running on Dunkin' all year—and 
their delicious holiday menu is sure to send TikTokers sprinting to the nearest store. 
Creator Charli D'Amelio (@charlidamelio) is one of the most followed stars on TikTok, so when she partners with a brand, big 
things happen. She worked with Dunkin' to release a new drink, The Charli Cold Foam and the results were electric. The 
#CharliDunkinRemix hashtag now has over 235 million views, and her millions of followers have flocked to the chain to get a little 
taste of Charli. With the holidays around the corner, Dunkin' just announced their holiday line-up, featuring delicious drinks like the 
Toasted White Chocolate Signature Latte and Holiday Blend Hot Coffee. Given that Dunkin' has been trending on TikTok with 
every new product drop since their start on our platform, we recommend buying these drinks ASAP before they get sold, sipped, 
and savored straight out of stock.

$3.59 for a small 
$3.89 for a medium 
$4.09 for a large

https://www.dunkindonuts.com/en/mobile-app?ko_click_id=ko_593z25rgad22tnu3g


• ᥡ፡ᰁғ5810ӡ

• ᅩᩩහғ960ӡ

@charlidamelio޾Dunkinਥොᥤ᷇ೌݳ

ᐒԻড়֛ᕁՈ/ᛩᘏ
Charli D’Amelio޾
Dunkin’֢ݳവڊӞྃᷴ
ා The Charli Cold 
Foam҅ᬮํӞḒӫંጱ
ྈใ̶

• ᥡ፡ᰁғ3540ӡ

• ᅩᩩහғ470ӡ
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15. ᙗ஛चểᙂ࿥ध
KFC'S CHICKEN SANDWICH

#FoodTok ૪ᕪਖ਼՜ժጱểᙂᔇӴଃکԧᙗ஛चጱᳪݗ——ᦏᧆߝᇈࣁᒋԩӾܛ஑

๢̶ض
 TikTokአಁJen.Eats (@jen.heifer) ؉ԧӞ࣋զᙗ஛चᕑՋᖌਫ਼ᬘểҁNashville ࣁ
Hot Chicken҂ԅԆ᷌ጱݰඎᜓፓ҅ݸASMR ጱᔇӴ᩸ࡣ๶ԧ҅ᮎӻᥤ᷇ᥡ፡ེහ
᩻ᬦ 1120ӡ̶ེᵱ࿢ইྌԏṛ҅զᛗԭஉளࣁձ֜ࣈො᮷உᵙತک՜ժጱᕑՋᖌ
ਫ਼ᬘᯜ̶ Jen ጱᥤ᷇ݝฎ൒ᐏԧӞӻ፥ਫఘ٭ғᙗ஛चᔇӴࣁ TikTokӤ᭭ࣈ᮷
ฎ̶ࢩྌ҅୮ᙗ஛च޾ࣁTikTok ֢ڠᘏ Lili Hayes (@lilihayes) Ӟ᩸വڊեՈيॳ
ጱෛểᙂ࿥ध෸҅ᙗ஛चጱᇰᅾᬡکԧෛṛଶғ঄ጱ TikTok ᔮڜᥤ᷇ᥡ፡ེහ᩻
ᬦԧ1300 ӡེ҅#TrytheKFCSandwich ᒵᦾ᷌ຽᓋጱᥡ፡ེහṛᬡ 2.426 Պ̶ེ
ᙗ஛च࿥धᬥ᭛౮ԅ TikTokᥡռ໼੅զ࿢ጱࠟ҅ߝଚ಑Ꮘԧᧆߝᇈጱෛߝᦕ୯̶

#FoodTok has taken their chicken fandom right to KFC's doors—giving the brand a (chicken) leg up on the competition. 
ASMR fans went wild after TikToker Jen.Eats (@jen.heifer) did a mukbang (aka eating show) featuring KFC's Nashville Hot Chicken 
that has garnered over 11.2 million views. Soon, the demand was so high it was hard to find their Nashville Hot sauce anywhere. 
Jen's video was just a sign of a bigger truth: KFC fandom is widespread on TikTok. So when KFC launched their exciting new 
chicken sandwich with the help of TikTok creator Lili Hayes (@lilihayes), KFC mania reached new heights: Her series of TikToks 
racked upwards of 13 million views, and hashtags like #TrytheKFCSandwich generated up to 242.6 million views. The KFC 
Sandwich quickly became a hotly coveted item for the TikTok audience and broke launch records for the brand. Spice up your life 
this winter and see what has the #FoodTok community sizzling with anticipation—we promise that satisfaction is only a bite away.

$3.99, Sandwich only 
$7.99, combo

https://www.kfc.com/menu/sandwiches/kfc-sandwich


• ᥡ፡ᰁғ835ӡ

• ᅩᩩහғ110ӡ

૲ݎݩ3์5

• ᥡ፡ᰁғ686ӡ

• ᅩᩩහғ43.9ӡ

૲ݎݩ3์12

ᙗ஛चҁ@kentuckyfriedchicken҂޾ࣁ
TikTok֢ڠᘏ Lili Hayes (@lilihayes) Ӟ
᩸വڊӞྃෛጱểᙂ࿥ध̶


Lili Hayesԅྌེݎ֢ݳ૲ԧ7ඪᥤ̶᷇

ਥො෈ໜғ


 ғGet ready. @lilihayes is launching theݩ3์5
new KFC Sandwich. (Cuz we paid her to!) 
#TryTheKFCSandwich #ad


 ғAre you a Cole-Un-Nell @lilihayesݩ3์12
#satisfiedcustomer ? @dillonfrancis is in. You 
gotta #trythekfcsandwich #ad
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• ᥡ፡ᰁғ79.3ӡ

• ᅩᩩහғ13ӡ

૲ݎݩ3์5

• ᥡ፡ᰁғ120ӡ

• ᅩᩩහғ24.3ӡ

• ᥡ፡ᰁғ870ӡ

• ᅩᩩහғ32.1ӡ

Lili Hayes՗3์5
ݎྍݶKFC޾ݩ
૲ԧӞඪᥤ᷇҅
ԏ3์7̵ࣁݸ
҅ݩ12̵16̵17
ݩ4์2̵9̵14
૲ԧӞඪݎڦړ
ፘىᥤ̶᷇
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• ᥡ፡ᰁғ53.5ӡ

• ᅩᩩහғ5.8ӡ

• ᥡ፡ᰁғ49.3ӡ

• ᅩᩩහғ5.8ӡ

• ᥡ፡ᰁғ50.8ӡ

• ᅩᩩහғ5.8ӡ

• ᥡ፡ᰁғ190ӡ

• ᅩᩩහғ80ӡ
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ӻಷԾ5ํߝ
உग़ಷᙐᭌೠ̶ ֕ํݝӞԶ឴஑ԧեՈ໼੅զ࿢ጱ TikTok ᦊ̶ݢ ፡፡#SkinTokጱԾ̶މߝ 

There are many skincare options. But only some have have earned the coveted TikTok seal of approval. 
Behold the creams of the crop #SkinTok swears by.



16. EOSڨᶳု
EOS SHAVE CREAM

“ᚍᦾ”դ᥺Ӿ஠ᶳํeos Shea Better Shave Creamጱ̶ਁݷ

 ԧeos܋አ঄ጱᦾ๶᧔҅൉҅ݸԧӞӻᥤ֢᷇ګ ᘏ Carly Joy (@killljoyy)֢ڠࣁ
Shea Better Shave Creamጱᚆ҅ێ“ᐞ֦ f#*%ing cooch”҅ᧆݪلᬥ᭛൫Ӥԧ
TikTok ᬯᬁᅉ᫣̶ Eos ᓋCarlyԅߝᇈय़ֵ҅ଚݎ૲ԧӞྃݑ঄ጱ NSFW ᥤ᷇ސ
૤य़ጱܴᬼ҅ߝᶳᚾ̶ ՗ᮎ෸᩸҅eosզᲀᰁᬡ̵ၾᩇᵱ࿢෺ፐᕳᒋڶጱᴴᰁᇇݎ
ᬯྃԾߝԞฎᬯӻ؃๗๋ݑ᭄ചጱڶᶳᚾԏӞ̶ 

An expletive-filled endorsement put eos Shea Better Shave Cream on the map. 
After creator Carly Joy (@killljoyy) made a TikTok exalting eos Shea Better Shave Cream's ability to, in her words, "bless your 
f#*%ing cooch," the company quickly hopped onboard the TikTok train. Eos signed Carly as a brand ambassador and released a 
limited edition shave cream inspired by her NSFW video. Ever since, eos's impact on the competition has been immense, with big 
sales and intense consumer demand making it one of the most sought after shaving creams this holiday season. This is one 
situation where curses have never been a bigger compliment. Try some eos shave cream for yourself and we'll guarantee you'll be 
feeling the #coochblessings.

$3 (Originally $6), amazon.com

https://evolutionofsmooth.com/collections/shave-cream-1



૲ݎݩ3์1
• ᥡ፡ᰁғ1950ӡ

• ᅩᩩහғ500ӡ

TikTok KOL @killljoyy ᪙঄ᔇӴ᧔አڶᶳᚾ“ᐞᐰ֦ጱ f#*%ing cooch”ҁ"bless your f#*%ing cooch" ҂҅ࢩԅਙտ֦ጱጼᙐطჶ҅Ԟӧ
տኸӥڨڏڶደ̶ ᧆᥤ᷇የྰୗփඎ୏ԧ҅ᵋݸ eos Ԟ᯻አԧᬯӻ҅ݩݗଚവڊԧᴴᰁᇇᔮ̶ڜ


૲ݎݩ3์28
• ᥡ፡ᰁғ590ӡ

• ᅩᩩහғ170ӡ


ᥤ᷇ೌݳ૲ݎݩᇈᨴߝ҅ݩ3์14
• ᥡ፡ᰁғ6.7ӡ

• ᅩᩩහғ7.4܉

֢ݳᇈӨ@killljoyyߝ
• ᥡ፡ᰁғ100ӡ

• ᅩᩩහғ6.2ӡ
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17. CeRaveုန၄ᶎԥ
CERAVE FOAMING FACIAL CLEANSER

TikTok ಷᙐᔄKOLവଠӨጼᙐᑀ܅ኞݶو୏ݎጱᕪၧਫణጱCeraVe ಷᙐᥴ٬ො
ໜ҅ӧՐଆۗՈժႴ၄ጼᙐ҅ᬮᵵඕՈஞ̶ሿ҅ࣁ՜ժጱ။ᶎংฎෆෆӞդՈጱ
ྷ৿ಷቘԾ̶ߝ

CeraVe ӞፗฎಷᙐKOL Hyram Yarbro (@skincarebyhyram) ጱ๋ᆽ҅ᘒ՜๜ՈӞ
ፗٌࢩ੒ಷᙐߝጱᦻਫᦧᦞᘒཻݑᬨ̶ ՜ݎ૲ԧӞඪ੒ CeraVe ጱုန၄ᶎԥጱ
ᦻਫᦧᦞጱᥤ᷇҅ݸᧆߝᇈጱၞᰁᒈܨᄶी̶ உள҅CeraVe հ໒ਫణ֕ํපጱԾ
ᗎࠓ᮷҅ߝლԾכکߝවඎ୏๶̶ ՗ CeraVe ጱचᏐ၄ᶎԾ܄SkinTok ᐒ#ࣁ੪ߝ
ԧ̶ ሿ֦ࣁՖᆐᚆ፡کCeraVe Ծ֦ࣁߝಅࣈࣁጱយମᲀࠓᬥ᭛ጱहࢩ҅٭ԅ
CeraVe ጱEarned Mediaհ꧊ྲݶीᳩ 128%̶ 

A TikTok Skinfluencer blew minds and cleansed skin by promoting CeraVe's affordable skincare solutions developed with 
dermatologists. Now, their face wash is a whole generation's pore-fect product. 
CeraVe has long been a favorite of Skinfluencer Hyram Yarbro (@skincarebyhyram). When he posted an honest review of CeraVe's 
Foaming Facial Cleanser, the brand saw an immediate spike in traffic. Soon, the #SkinTok community made advocating for 
CeraVe's affordable but effective products their mission. Everything from CeraVe's basic cleansers to moisturizers flew off the 
shelves. Nowadays, you’ll still see CeraVe products selling quickly at your local drug store, but there's a reason for that: CeraVe's 
earned media value is up 128% year-over-year. Don't call it a comeback, but nowadays, CeraVe's products have everyone 
coming back for more.

Size 8.0 oz, $13.99  
Size 12.0 oz, $14.99  
Size 16.0 oz, $16.99  

ulta.com

https://www.cerave.com/skincare/cleansers/foaming-facial-cleanser


• ᥡ፡ᰁғ250ӡ

• ᅩᩩහғ37.4ӡ

• ᥡ፡ᰁғ330ӡ

• ᅩᩩහғ64ӡ

• ᥡ፡ᰁғ180ӡ

• ᅩᩩහғ34.8ӡ
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18. The Ordinary 30%ຎᯢ+2%࿜๷ᯢഘᙐᔜ܏
THE ORDINARY AHA 30% +BHA 2% PEELING SOLUTION

#SkinTokጱՈ᮷᧔҅ᬯᐿ݄᥯ᨶጱොဩฎਖ਼֦ጱྷ৿ᥴ٬ጱݢᶌොဩ̶

TikTokአಁKaelyn White (@kaelynwhitee) ݎ૲ԧӞඪ઀ᐏThe Ordinary 30%ຎᯢ
+2%࿜๷ᯢຎᯢᆇᙐᔜ܏ද࠺঄ጼᙐጱᥤ᷇҅ଚ឴஑ 460 ӡེᥡ፡63.9 ޾ӡӻ
ᩩ̶ᧆߝᇈጱಸޞดᐏࣁᎨᎨӷޮٖڊࠓԧ 52,000ኒຎᯢᆇᙐᔜ̶܏ Քॠ҅ᬯԾ
 ᬦ16ӡጱᅩᩩ̶᩻޾ጱᗑᒊӤํ᩻ᬦ 1,000 ๵অᦧهӴᜟࣁߝ

The response from #SkinTok is unanimous: This peeling solution is a surefire way to transform your pores from troubled to terrific. 
TikToker Kaelyn White (@kaelynwhitee) posted a video showing the effects The Ordinary's AHA 30% + BHA 2% Peeling Solution 
had on her skin. Now 4.6 million views and 639,000 likes later, the company reported 52,000 units of the exfoliator sold in just 
two weeks. Today, the product has over 1,000 near-perfect reviews and more than 160,000 hearts on Sephora's website. Take 
your skin from ordinary to extraordinary with this game-changing peeling solution

$7.2, deciem.com

https://deciem.com/en-us/theordinary/mas-rdn-aha-30pct-bha-2pct-peeling-solution.html?dwvar_mas-rdn-aha-30pct-bha-2pct-peeling-solution_size=30ml&quantity=1


• ᥡ፡ᰁғ460ӡ

• ᅩᩩහғ64ӡ

• ᥡ፡ᰁғ47.7ӡ

• ᅩᩩහғ5.4ӡ
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19. Isle of Paradise᚜᮱ᗦἓᔜ܏
ISLE OF PARADISE SELF TANNING DROPS 

Isle of Paradise ጱ ᄆᓕᗦἓᔜ܏౮ԅՔଙྯӻՈ᮷ᵱᥝᆇطݎ୸ጱܨ෸ኞၚᑃ
ᦣ̶ 

TikTokአಁAva Ganz (@avaganz) ࣁӞඪᥤ᷇ӾړՁԧ঄๋ཻࡅጱಷᙐದૣٌ҅Ӿ
۱ೡIsle of Paradiseጱᗦἓᔜ҅܏ᧆᥤ᷇឴஑ԧ᩻ᬦ75 ӡེᥡ፡10.6 ޾ӡӻᩩ̶
ํԧ#BeautyTokጱݗᏧඪ೮҅ᧆԾߝᲀᰁ᩸ᷢ҅ᦏIsle of Paradise౮ԅӴᜟهᒫ
Ӟय़ᗦἓߝᇈ҅ԞฎಷᙐߝᔄڦӾ൤ᔱᰁ๋ṛ๋޾኱ᲀጱߝᇈԏӞ

Isle of Paradise's Self-Tanning Drops became the instant life hack everyBODY needed to glow this year. Sorry folks, we can't help 
but spill a secret this good. 
Want to achieve a flawless, just back from vacay glow? TikToker Ava Ganz (@avaganz) shared her favorite skincare hack, featuring 
Isle of Paradise's Self-Tanning Drops, in a video that garnered over 750K views and 106K likes. The product then took off, and 
thanks to the support of the #BeautyTok community, Isle of Paradise is the No. 1 self-tanning brand at Sephora and one of the 
top-searched and top-selling brands within the skincare category. This holiday season, give yourself the confidence to OWN 
YOUR GLOW with just a few quick drops.

$29, sephora.com

https://www.sephora.com/product/self-tanning-drops-P431180?skuId=2078327


• ᥡ፡ᰁғ77.2ӡ

• ᅩᩩහғ10.6ӡ

• ᥡ፡ᰁғ5.2ӡ

• ᅩᩩහғ6܉

ٌ՜KOL֢ݳᥤ᷇
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TikTok KOL @avaganz ᭗ᬦӞඪ
ᥤ᷇઀ᐏ Isle of Paradise Self 
Tanning Drops ই֜ள᭛᫷ຂ឴ࣈ
஑tannedᙐᜋ̶



๐ᤰᯈ᷶6
ՋԍၞࣁᤈҘ ٚڦತԧ̶ ՗ṛ໩սᵝጱکਛਹڦᛘጱ҅Ӟଫ҅قקᦏ౯ժጱᐒ܄౮ԅ֦ጱ᭜ࣳ૵̶ 
What's on trend? Look no further. From upscale elegance to couch potato chic, let our community be 
your stylist.



20. Aerieᔲ᫝᤼
AERIE LEGGINGS

Ӟӻ TikTokአಁ୚ݎԧ OFFLINE by Aerie ጱ Real Me ṛᚰᔲ᫝᤼ጱᨻᇔᇰᄤ̶

TikTokአಁHannah Schlenker (@hannahschlenker) ݎ૲ԧӞඪ঄݀ࣁ಄᯾ᬩۖጱ
ᥤ᷇҅ᕮຎڊԒ఺ාғ঄ᑯ፳ጱ Aerie ጱ Real Me ṛᚰԻ݉ᔲ᫝᤼ࣁ঄ጱᔇӴӾ
य़ཻݑᬨ̶ ࣁ঄ጱᥤ᷇ݎ૲҅ݸᵱ࿢ሕी҅Aerie ጱ OFFLINE Ի݉ᔲ᫝᤼૪ࠓᗎ
ᬪӷӻ์̶ Hannah ጱૼৼᦏ Aerie ᗑᒊӤ੒ᧆԾߝጱ൤ᔱ᩻ᬦ 700,000 ེ҅ᨕ
ྈ൤ᔱᰁीےԧ 200,000% զӤ̶ ࣁතک๶ᛔਮಁጱ 130,000 ੗ᥝ࿢ᤑᨵጱኪৼ
ᮒկ҅ݸAerie զሿࣁᬯྃݷڊԧጱᔲ᫝᤼ԅᅎఽᦡᦇԧ Crossover Bike Shorts̶ 

A TikToker let OFFLINE by Aerie's Real Me High Waisted Crossover Leggings speak for themselves—and what they said set off a 
shopping frenzy. 
TikToker Hannah Schlenker (@hannahschlenker) posted a video of her vibing in her kitchen that had an unexpected result: The 
OFFLINE by Aerie's Real Me High Waisted Crossover Leggings she wore were a hit with her followers. Following her video, the 
OFFLINE by Aerie crossover leggings were sold out for nearly two months due to overwhelming demand. Hannah's post led to 
over 700,000 searches for the product on Aerie's website and an increase of over 200,000% in Google searches. After receiving 
130,000 emails from customers asking to be put on the product waitlist, Aerie designed Crossover Bike Shorts inspired by the 
now-legendary leggings. You can't spell legendary without L-E-G, so buy a pair for yourself and see what all the hype is about.

$44.95, ae.com

https://www.ae.com/us/en/p/aerie/leggings/7-8-leggings/offline-real-me-high-waisted-crossover-legging/0708_5104_417?menu=cat1090003


• ᥡ፡ᰁғ780ӡ

• ᅩᩩහғ87.5ӡ

@hannahschlenkerᑯ፳Aerieጱṛᚰᔲ᫝᤼݀ࣁ಄᪡ᛩᆷᅉጱᥤ᷇҅ᬯᐿᥤ᷇ํஉग़ೌݳҁ#duet҂ᥤ᷇҅

ԏݸ@Aerieᖀᖅכ೮޾঄ਧ๗֢ݳവଠ

#duetೌݳᥤ᷇

• ᥡ፡ᰁғ570ӡ

• ᅩᩩහғ66ӡ

#duetೌݳᥤ᷇

• ᥡ፡ᰁғ340ӡ

• ᅩᩩහғ38.3ӡ
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21. Gapᬳଌܣᤏ
GAP HOODIE

ಅํ 90 ଙդጱᔇӴݢզఽᨀ TikTok ਖ਼ᬯྃᬳଌᤔ՗“ࢧ஡”ݒ౮“ࢧ୭”҅ሿ॒ݱࣁ
ጱGapࠟମ᮷᯿ෛᬰᨵଚᲀࠓᬯྃԾ̶ߝ

Gap ᬯྃ༊ᜋᬳ҅ݸૼݎ ᘏ Barbara Kristoffersen (@barbarakristoffersen)֢ڠࣁ
ଌᤔ୚᩸ԧ TikTok ᐒ܄ጱ҅ဳى#gaphoodie ຽᓋጱᛔᆐၨᥦᰁ᩻ᬦ 700 ӡ̶ེ 
ੱᓕ܈ग़ଙڹ؊Ծԧ҅֕ᬯᐿي᪁ᇰᅾᦏᬯྃGapᬳଌᤔࢧ୭̶ Gap ࠟମጱතف
ᬦ݄ӞଙӾӤ႐ԧ 107% զӤ҅՜ժጱCEOਖ਼ࣁጱᙎհݪلीᳩ 29%ٌ҅ྮྲݶ
ٌ᮱ړ୭ࢩԭ๋ᬪጱ០ᲀ̶ ੪ࣁՔଙ҅GAP Ө TikTok ֢ݳ୏઀ԧӞᶱၚۖ҅꧋
ᦜ TikTokers ռ۱ GAP ӥӞྃຽபᬳଌᤔጱෛᯈᜋ……឴ᙯጱ᷏ᜋ“TikTok 
Super Pink Neon Logo Hoodie”ሿ૪ࣁਫ֛ମ޾ᗑӤ̶ࠓݎ

For all the '90s fans out there: You can thank TikTok for turning this hoodie from a throwback to a comeback, restocking and 
selling out of The Gap everywhere. 
Following a post by creator Barbara Kristoffersen (@barbarakristoffersen), Gap's Brown Logo Hoodie caught the TikTok 
community's attention, with the hashtag #gaphoodie reaching more than 7 million organic views. This feverish increase in interest 
led Gap to bring the hoodie back, despite ending production on it over a decade ago. Gap store revenue rose 29% year-over-
year, and its parent company's stock has jumped more than 107% in the past year—something its CEO attributed partially to 
recent marketing. Just this year, GAP partnered with TikTok on a campaign allowing TikTokers to crowdsource the new colorway 
for GAP's next logo hoodie drop...and the winning color, "TikTok Super Pink Neon Logo Hoodie” is now available in stores and 
online. This holiday season, wrap yourself in a warm hoodie with all the '90s iconic vibes. $39.99, gapfactory.com

https://www.gapfactory.com/browse/product.do?pid=546844341#pdp-page-content
http://gapfactory.com


• ᥡ፡ᰁғ280ӡ

• ᅩᩩහғ85.5ӡ

• ᥡ፡ᰁғ190ӡ

• ᅩᩩහғ51.3ӡ

@barbarakristoffersenဌํ
ӫᳪᕳGapᬳଌܣᤏܔᇿೌ
Ӟඪᥤ᷇҅ᘒฎӞඪᥤ᷇᯾
ᶎঅپ᫝൫ᯈӾጱӞկ̶
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22. Kendra Scott᫷ॾḒ᷶
KENDRA SCOTT JEWELRY

Kendra Scottቐਪ౮ԅྯӻఽکݑ#BamaRush* ጱঀ਎ጱ஠ԣԏᇔ҅ᘒܖࣁොᘶ
᧩տࢵقࣁ᝜ٖࢱփඎک For YouۖாӤ҅ਖ਼ᲀࠓവݻԧ๋ṛશ̶

Ձ঄ժጱ OOTDӾಅᑯጱړᴨ೉૬Ḙय़਍ጱঀ௔҅ݸBamaRushӤTikTokᅾག#ࣁ
ԧ 17%҅ےᇈᗑᒊጱෛᦢᳯᘏीߝፅ̶ ᧆݑᇈ୏তߝKendra Scott ᒵ҅ਁݷᇈߝ
ྲӤӞଙीےԧ 11%̶ ଚӬᧆᗑᒊࣁḒེᦢᳯᘏӾጱ᫨۸ሲӤ҅܋ଃ๶ԧྯޮත
̶ ےጱ ी%20ف

Kendra Scott Jewelry became a MUST-buy for every girl feeling the #BamaRush, and that Southern Sorority stanning spread onto 
For You feeds across the country, sending sales into the stratosphere. 
Following the #BamaRush trend on TikTok, which saw women at the University of Alabama sharing the brand names they were 
wearing in their OOTD (outfits of the day), brands like Kendra Scott Jewelry started reaping the benefits. The website saw a 17% 
increase in new visitors, which was an 11% increase from the year prior. And the site's conversion rate rose among first-time 
visitors, leading to a 20% increase in weekly revenue.

$35-150, kendrascott.com

https://www.kendrascott.com/sales/?gclid=CjwKCAjw2P-KBhByEiwADBYWCoag_l6YG9yR9JtSQpHE7D53X1ZSr-z9jEySJrUE5oBlT6wEAhHYGxoCm0AQAvD_BwE


#BamaRushၚۖฎᴨ೉૬Ḙय़਍ঀ਍ኞᘶ᧩տҁsorority҂୏਍ڹӞޮᬰᤈጱ೗ෛտ҅ෆӻ೗ෛᬦᑕํࢥ᫪Ԇᥝጱၚۖғ୏න෭
ҁan open house҂̵౅࠺෭ҁPhilanthropy Day҂̵থটտݳࢧҁa Sisterhood round҂̵Pref Night̶


ᦜग़ෛኞࣁ TikTok Ӥզ“OOTD”ᥤ᷇ጱ୵ୗᦕ୯ԧෆӻ֛ḵ҅ᬯԶᥤ᷇ࣁଘݣӤ឴஑ԧහጯӡེᥡ፡҅ࢩྌBama Rush OOTD੪ݒ
౮ԧᅾᳪᦾ̶᷌


ᥤ᷇ᕹӞ᮷ฎᓌܔՕᕨՔॠฎՋԍ෭ৼ҅঄ժق᫝Ӥӥ՗ᘦሾکᶖৼᑯ፳Ջԍߝᇈ̶ᕪଉᤩ൉݊ጱߝᇈ۱ೡݱᐿள෸੢޾ᦡᦇ૵ߝ
ᇈ҅ইMichael Kors̵Shein̵Steve Madden̵Kendra Scott̵LoveShackFancy ޾ Hello Molly̶ኧྌ҅#BamaRushӧՐՐฎӞӻ
ᘶ᧩տ೗ෛၚۖ҅ᬮฎӞӻ౮ۑጱଃᨵၚ̶ۖ


ᧆ҅ݸྌ ̶ێߥአ๜ེၚۖጱ୽ڥړየྰୗᥤ᷇๶꧌܎૲ᛔ૩ጱݎᇈ Kendra Scott ᭗ᬦߝᶋଉग़RushTokᥤ᷇Ӿᤩ൉݊ጱቐਪࣁ
̶ےᑍ҅՜ժᗑᕶ18ᛗ24 ઎ጱՈᗭၞᰁํಅीޞᇈಸߝ

*#BamaRush



• ᥡ፡ᰁғ89.3ӡ

• ᅩᩩහғ8ӡ

• ᥡ፡ᰁғ83.8ӡ

• ᅩᩩහғ8.7ӡ

• ᥡ፡ᰁғ51.8ӡ

• ᅩᩩහғ5ӡ

@kendrascottݩ8์14-ݩ8์12ࣁ᭄#BamaRushᅾᳪᦾ᷌ጱᥤ᷇ඎනᰁกดᬱᬱṛԭଘ෸ಅݎጱᥤ̶᷇
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23. ARITZIA ጼ᤼
ARITZIA LEATHER PANTS

TikTokጱথটႣ the Vegan Leather Pants඿ݎᦁ҅ইຎ֦ྋࣁ੔ತӞ๵ྃୗݳ᫝
ጱጼ᤼҅ᮎAritzia ጱ Melina ጼ᤼੪ฎ֦ጱ๋֯ᭌೠ̶

᭗ଉ౯ժஉᵙತکӞ๵ݳ᫝ጱጼ᤼҅ᬯ੪ฎԅՋԍ୮Launren Wolfe 
(@laurenwolfe) ݎ૲ӞඪAritzia Melina ጼ᤼অᦧᥤ᷇ጱ෸҅ײTikTokአಁḘӤဳ఺
૪឴ࣁ18ӡᩩ̶#AritziaMelina ᦾ᷌ຽᓋሿ ޾ԧ̶ ᧆᥤ᷇឴஑ԧ160 ӡེᥡ፡ک
஑ 510 ӡེᥡ፡̶ ইՔ҅ᬯԶ᤼ৼپԒྯེӤຝݸ᮷տࠓᗎ҅ಅզ᧗ੱளᨻԣ
ᒌ҅ྯӻՈ᮷ଫᧆᛗ੝೜ํӞ๵ਠᗦጱጼ᤼̶ླ ̶ࢍ

TikTok's own Sisterhood of the Vegan Leather Pants swears that if you are on the lookout for a pair that fit just right, look no further 
than Aritzia's Melina Leather Pant. 
It's hard to find a pair of leather pants that fit just right—which is why when Lauren Wolfe (@laurenwolfe) posted a video praising 
Aritzia's Melina Leather Pant, TikTok took notice. The video racked up 1.6 million views and 180,000 likes, with the #AritziaMelina 
hashtag now at 5.1 million views. Nowadays, these pants sell out after nearly every drop, so get them while you can. After all, 
everyone deserves at least one perfect pair of leather pants.

$148, aritzia.com

https://www.aritzia.com/us/en/product/melina-pant/81518.html?dwvar_81518_color=18100


• ᥡ፡ᰁғ160ӡ

• ᅩᩩහғ18ӡ

@laurenwolfeݎ૲ӞඪᦶᑯAritzia 
Melina ጼ᤼ጱၥᦧᥤ᷇҅ᥤ᷇Ӿ঄
੒ᬯ๵ጼ᤼ᩩӧᕷ̶ݗ

ᬯඪᥤ᷇PPT෈կݢඎන҅᧗ங݈מӞྍKikiᶾݐPPTҁےஙמғ18820469087҅᧗॓ဳPPT҂



*#stitch
StitchฎTikTokጱӞӻۑᚆҁፓڹಮᶪဌํ҂҅ᔄ֒Duetҁಮᶪጱ“ೌݳ”҂ۑᚆ҅አಁݢզᭌೠӞӻڦՈ૪ᕪݎ૲ጱᥤ᷇ᬰᤈ̶ೌݳ

ӨDuetҁೌݳ҂ӧݶጱฎ҅Duetᵱᥝೌܻ޾ᥤ᷇ݶ໏෸ᳩጱᥤ᷇҅ᘒstitchݝڞᚆ౼ܻݐᥤ᷇ጱ5ᑁ֦҅ݢզձ఺౼֦ݐమᥝጱ5ᑁᇆྦྷ̶

உग़ߝᇈአduet౲ᘏฎstitchۑᚆ޾KOL֢҅ݳ๶ᕳԾߝᅙᛔᆐᦎᦞጱᅾଶ̶

How to use the new 
Stitch feature Duet layouts in action stitch in action



ᐒԻড়֛դᬩ០ ၹक़KOLᕁՈ֢ݳ ၹक़ᐒԻٖ਻ॺᷧ 
Facebook̵Instagram̵TikTokᒵ ᗦࢵInstagram KOLᩒრ1ӡ+ ኧᗦٖࢵ਻֢ڠᘏೌ൱֢ګ

݈Ӟྍ෈۸҅ӫဳԅڊၹߝᇈ൉׀හਁ០ᲀ๐҅ۓԆᥝ൉׀ၹक़ᐒԻড়֛դᬩ០̵ၹक़KOLᕁՈ̵֢ݳၹक़ᐒԻড়֛ᔰ๭ٖ਻ᒵ๐
KOL̵KOCࢵጱᗦ֢ݳᵋ෸ݢ౯ժጱӷय़໐ஞᩒრฎ̶ۓӫӱṛපጱ๐׀ԅਮಁ൉ݢᴚํ6ଙզӤၹक़හਁ០ᲀਫ౴ᕪḵ҅ࢫ̶ۓ
ᩒრପ҅զ݊ᗦࢵጱڠ఺ٖ਻֢ګᩒრ̶



18820469087ҁKiki҂̵ᮒկ kiki.m@yybmore.com̶ מᧃ᧗ኪᦾ౲ஙߎ֢ݳ
14੶܄ၹધय़ܿӳଷB ݩၹ஛ӣ᭲15܄ઊܖ૱ࣉғႮ࣎ࣈلې

ӣय़໐ஞ๐҅ۓӷय़໐ஞᩒრ

݈Ӟྍ෈۸



݈Ӟྍ෈۸ · ٖ਻ॺᷧ๐ۓ
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